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Accelerating various contents business!

International contents
Mmost Important source

market seen as a

INn Asia

A three-content market - TIFFCOM (Affiliated market of the Tokyo International Film  Festival) , TIMM (Tokyo International Music Market), TIAF (Tokyo International Anime Fé\stival) 5

that gathered in Japan Content Showcase 2015. This year was the fourth year as the

visitors and 6,663 business meetings held over its three day session.

[orway I
L ]
:

n
]
[ ... -
u
o

U L}
= . L Czech Republic
France ] L
05 [] ..l o Hungary

L] L}
L]
L] .

Italy - u" -
i

Greece

Cote d'lvoire

| ]
Republic of South Africa

Domestic and international

number of exhibitors

Kazakhstan
-

-

-

| |
| |

: [coa Il yanmar .
| | | |

[} [}
aos n -
u n n
L 0 L]
" "u

n
u
L] Hong kong
Bangladesh .'
n

- U . [
: :
L g L] PP
[ ] L] .

Indonesia

Domestic and international
number of registered buyers

The number of exhibitors
i
with 347 parties in total.
The number of domestic
exhibitors marked an
especially large increase,
with a remarkable

exhibitors. Furthermore,
there was an exceptionally
high proportion of film-related
content from foreign exhibitors and
television content from Japan.
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ncreased by 5% from 2014,

OVERSEAS
37%

magnitude of repeated

The number of registered buyers
increased by 24%, a substantial
increase from 2014. Last year,
1160 people registered from
39 countries and regions,
whereas this year, 1,433
people registered from 50
countries and regions.

You can see that the growing
acknowledgement of JCS has
been verified by the increase of
registered buyers from abroad
such as North America.

OVERSEAS
55%
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ORGANIZERS Ministry of Economy,Trade and Industry (METI) / Foundation for Promotion of Music Industry and Culture (PROMIC) / UNIJAPAN / The

Association of Japanese Animations (AJA)

multi-content market place, and developed further with a record-high attendance of 24,236

*Participants countries and regions are in Pink.

[PERIOD]
Oct.20 (tue)-22(thu), 2015 9:30-18:30
(only 22nd 9:30-17:30)

[VENUEI

GRAND PACIFIC LE DAIBA
2-6-1, Daiba, Minato-ku, Tokyo
135-8701, Japan

[VISITOR REGISTRATION FEEI]
On-Site Registration JPY27,000
(Tax Included) (Valid during 10/20-22)

[FIELD OF EXHIBITSI
Content holders of Film,
TV,Animation, VIDEO/DVD,
Mobile, Internet, Comics,
Digital Media Contents, Music,

SUPPORTERS  Ministy of Interal Affars and Commurications (MIC) / Ministry of Foreign Affars of Japan (MOFA) / Japan Tourism Agency UTA) / Al Japan Concert & Live Entertanment Promoters ~ PUbDlication

(FMP)) / Foreign Fim Importer-Distributors Association of Japan (FFIDAJ) / Japan Association of Music Enterprises (JAME) / The Japan Commercia
tions (GEIDANKYO) // Japan External Trade Organization (JETRO) / Japan Film Maker

Japan Council of Performers Rights & Performing Arts Orga

sosiain (B9/ - [OFFICIAL WEBSITE]

n (FMA) / The Japan

Foundaton Asia center (FAC),/ Japan Satelite Broadcasting Association (ISBA) / Japan Video Software Association (A / Japanese Society for Rights of Authors, Composersand  NELR://WWW.jCs.tokyo/en
Publishers (JASRAC) /" KEIDANREN (Japan Business Federation) / Motion Picture Producers Association of Japan, Inc. (MPPAJ) / Music Publishers Association of Japan (MPAJ) /
Recording Industry Association of Japan (RUA) / Society for Administration of Remuneration for Audio Home Recording (SARAH) / Visual Industry Promotion Organization (VIPO)




Total number of registered buyers increased by 24% and showed a dramatic rate of increase in 2015. Registerations from the Europe, North America and South America
regions were especially high, and more than 80% of the buyers aimed for "buying Asia's contents”. For both domestic and international buyers, handling of television

and film contents were stable, but the increase of VOD (internet) should be recognized as a noteworthy event in 2015.
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26.7% B 37.5% 24.9% Distribution 28.6% 10.0% | brama | 13.4%
21.2% 28.2% 6.7% 9.3%
25.2% 25.2% 5.8% Sales Agent 9.2% 12.4% 8.9%
o o 5.3% 9.0% 7.5% 8.7%
ome Decision 7.5% V'DEO/ DVD 17.2% 0.2% T e 58% 93% 86%
Mak\ﬁq po‘/\/e’, 12.6% 6.8% 8.8% 4.3% 7.7% 7.7%
ke W d y
o o1 Pay TV % M soeee | ce%
10.1% Internet 5.3% 1.6% 17% 6.4% 6.7%
o o 51% Event/Concert 1.6% 81% Children 6.3%
5.9% 2.3% ;
18% 1% 41% 4.0%
5.9% Music 1.7% 21% Festival/Market 0.9% 4.7% 3.8%
16% 0.8% 3.9% 31%
2.8% 11% 1% Talent Agency 08% 4.4% 29%
— 0.5% 0.8% 26% 2.7%
1.0% RSN 10.9% .
11% Music Publisher 0.4% 1.9% 27%
1.3% 0.7% 0.4% 0.2% 27% 26%
' 0.2% Govt Agency/Embassy 0% 3% 18%
9 9
11% Other 1.4% 31% 36% 01% 01%

Neither :




No
11%

HE HE
EENEEE Number of exhibitor groups totalled 347 and domestic exhibitors increased by 31 which was significant above all. Television contents were dominated by a high
proportion of domestic exhibitors, especially Japanese local TV stations that have momentum as contents holders, and increased from the previous year. A pavilion by TV networks

and contributions from PR drew attention from crowds of international buyers.
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N T 44.2% 36.0% 7.2% 10.9%
41% 16.9% 1.6% 9.4%
49.9% 17.9% 16.4% 6.5% 9.8% 82%
. . . . 8.5% 5.8% 7.6% 8.2%
B4R e 13% 7% 50% 76%
4.2% 91% 12% 3% 14.8% 6.3%
0.9% 31% 8.5% 6.0%
4.5% 7.5% 37% 28% 39% 54%
S =55 0.4% 15% 31% 5.4%
- - 2.4% 12% 4.6% 5.1%
1.5% 3.8% 0% 11% 37% 48%
01% 08% 52% 4.0%
0.1% 0.4% 46% 0.7% 2.0% 4.0%
—— 22% 05% 26% 3.9%
0.5% oL o% - 4% - -
0.5% 0.2% 05% 01% 37% 33%

31% 0% 2.0% Sports 27%

3.6% 6.2% 1% T 0% 10%




- - 90 Eﬁlé'L#\%\gg;kcsoyrsptggt}rg:‘evision 97  Nagasaki Prefectural Government 27  Television Niigata Network Co., Ltd.

EX h | b itor 90 Gl Network Syster Tokei Teeviion 54 lagoys Breadcasting Network 21 Television Oita System Corp.

21 Fukui Broadcasting Corp. 21 Nankai Broadcasting Co.,Ltd. 21 gerfg’ésciggﬁsng'“csgfl_td.

27 Fukuoka Broadcasting System, Corp. TCN-6 Naoya Kurisu 76 TEMJIN TV, Production Co,Ltd
97  Fukuoka Prefecture 129 ELBéZUniversal Entertainment Japan TCN-Z Tetsuro Kodama

27 Fukushima Central Television Co., Ltd. m-18 NePt Japan Co. Ltd. 144  TEZUKA PRODUCTIONS CO,, LTD.
166 Fulmotelmo Inc. 112 NHK ENTERPRISES, INC. 133 Jhe Association of Japanese
107 GAGA Corporation 159 NIHON AD SYSTEMS INC. 102 The Tokyo Location Box

166 GEEK PICTURES 21 Nihonkai Telecasting Co., Ltd. 107 TIComNet

c-9 GETA FILMS 1074 Niigata Film Commission 167 TMS ENTERTAINMENT CO,LTD.
c-2 GLOBAL ARROW, Inc. 54 Niigata Television Network 21, Inc. 142  Toei Animation Co., Ltd

76 Group Gendai Films Co., Ltd. 79 Nikkatsu Corporation 110 TOEI COMPANY, LTD.

1st PLACE Co., Ltd. 105 Hakuhodo DY music & pictures Inc. 108 NIPPON ANIMATION CO,, LTD 76 Tohan Kikaku Co. Ltd.

75 aco,.ltd 102 Hamamatsu Film Commission m-15 Nippon Columbia Co., Ltd. 88 Toho Co, Ltd.

21 Akita Broadcasting System, Inc. 54 Higashi Nippon Broadcasting Co., Ltd. 21 gg’r'gg’r‘a{ﬁf“"“°“ Network 27  TOHOKU BROADCASTING CO LTD
m-&  ALIVE CO,, Ltd 10%  Hiroshima Film Commission 21 ’s\‘)i,‘s’fe(’n"‘ et lcnlie otk m E%ggggiwgﬁ"m (AL
76 AmazonLaterna Co,Ltd 54 Hiroshima Home Television Co., Ltd. m-11 Nippop inc. m-23 [?gf‘ma Japan Communications Co.,
124 Aniplex Inc. 21 Hiroshima Telecasting Co.,Ltd. 271 Nishinippon Broadcasting Co.,Ltd. 149 TOKYO FANTASY Inc.

54 Asahi Broadcasting Corporation 75 Hokkaido Broadcasting Co.Ltd. 164 No5,Cntertainment Lawyers 166 Tokyo New Cinema Inc.

54 Asahi Broadcasting Nagano 7/ [ R EeE e et ) 2, m-13 ODYSSEY INC. i R e e i
159  ASATSU-DK INC. 54 {ZKPRIKU ASAHIBROADCASTING 54 Oita Asahi Broadcasting Co.Ltd. 137 TOSHIBA DIGITAL FRONTIERS INC.
76 45 Documentary Productions 76 homeroom co. 97  Oita Prefectural Government c-4  Turner Japan KK.

74 Asmik Ace, Inc. 54 Q,TOBag'ga“s'ﬁ‘,g" Television 143 Etléalyama Broadcasting Co., 76 TV Man Union, Inc.

147 ASOBI SYSTEM 10%  Ibaraki Film Commission 100 Qkinawa Convention & Visitors 125 TV TOKYO Corporation

76 érssgsi:aéignngéQg::ig:?;_l\_g;rogram 1 IMAGICA Corp. 76 One's One co. Itd. 54 TV-Asahi Corporation
m-1 ASSOSIA Co, Ltd. 76 IMAGINE. INC. 1 P.I.C.S. Co.,, Ltd. m-=12 UMAA Inc.

m-26 Athor Harmonics Co. Ltd. M-14 Independent Label Council Japan 156 Pierrot Co, Ltd. 76 2N DN TVAMOTIONPICTURE
m-2 avex group 75 (R ONAL MELSVEeN 129 PONY CANYON INC. 124 Village INC.
155 BANDAI VISUAL CO,, LTD. 76 IVS Television Co., Ltd. C-6  Production 1.G 76 VISUAL FOLKLORE INC.

76 BEGIN Creative Production 112 Japan Broadcasting Corporation 27  RAB Aomori Broadcasting Corp. M-/ WARNER MUSIC JAPAN INC.
m-6 Being Inc. 167 éargaarr\‘i%g%':(ajg{%tg) m-28 Tae;grl;ding Industry Association of 77 WOWOW INC.
¢~/ Beyond C. Co,, Ltd. 10%  Japan Film Commission 126 RIRE Inc. 21 Yamagata Broadcasting Co., Ltd.
c-12  bilibili CO.LTD. m-3 j2pan Traditional Cultures 37 Ryukyu Broadcasting Corporation 54 Yamagata TelevisionSystem Inc.

27 Broadcasting System of Niigata Inc. 99 Journal Entertainment Tribute 1025 Saga Pref. Film Commission 27 Yamaguchi Broadcasting Co., Ltd.
c-5 BUSINESS GUIDE-SHA, INC. TCN-7 Junichi Yamamoto 97 Saga Prefectural Government 27 Yamanashi Broadcasting System Inc.
152 CBC TELEVISION CO.LTD. m-22 é\r/‘&v:é'?ryr‘/noeat’c\éiior 21 (S:iﬁﬁtoro Television Broadcasting 105 Yamato Sakurai Film Commission

27  Chukyo TV.Broadcasting Co.,Ltd. 122 KADOKAWA CORPORATION m-26 Scaleout Inc. 27 Yomiuri Telecasting Corp.

76 ClutchCo. Ltd. 123 K O v comano | MEDIA 75 Screen Authority Sapporo 20 YOMIURI-TV ENTERPRISE LTD.
125 Co,Ltd Nextage 97  Kagoshima Prefecture 54 Setonaikai Broadcasting Co., Ltd. m-=11 You Go Lab / SYNC MUSIC JAPAN

9% ColorBird Inc. 27 Kagoshima Yomiuri Television Corp. 27 Shikoku Broadcasting Co., Ltd. TCN-5 Yuka Imabayashi

57 Corporation Contents vision TCN-4 Kazuhide Miyasaka (The BERICH) 57 Shin-etsu Broadcasting Co., Ltd Australia

76 SE.E?IEVE ASSOCIATES LTD. 72 King Record Co.,Ltd. 27 Shizuoka Daiichi Television Corp. 4 éERgSEST ENTERTAINMENT

76 CREATIVE NEXUS INC. 103 Kitakyushu Film Commission 122 Shochiku Co,, Ltd.

154  CREiINC. 21 Kitanihon Broadcasting Co., Ltd. 157 (S:Z?ﬁ’_ats‘fka"'ShUEiSha PReEEens 166 TvZero
145 CRUNCHYROLL, INC 102 KOBE FILM OFFICE ¢-10  short Shorts Film Festival & Asia Cambodia
m-16 DEARSTAGE 21 Kochi Broadcasting Co.,Ltd. 76 SION CO.LTD. 121 Angkor Film Inc.

76  DOCUMENTARY JAPAN, INC. 143 [{OCHI SUN SUN BROADCASTING, c-9  Spirits Project Inc. 121 Aries Production
m-5 Dreamusic Inc. 71  Kodansha Ltd. 1282 SPO Entertainment Inc. 157 Dremfud Limited
159  d-rights Inc. 27 Kumamoto Kenmin Television Corp. TCN-2 spooky graphic / Hiromi Hayashi 121 Film Cambodia Organization (FCO)
145  Ehime Broadcasting Co,. Ltd. 97 Kumamoto Prefectural Government ©-2  StudioGOONEYS Inc 121  FXInternational Media Group

m-20 elements Ltd. 127 Kyoto Broadcasting System TCN-8 SUGARLESS FACTORY / Kenji Muto 121 Joshua E.Ir Production
c-1 Etf‘:ljUS INTERNATIONAL Co,, 54 Kyushu Asahi Broadcasting Co., Ltd. m-25 TAGBEAM Inc. 121  Michal Creation & Production
m-10 EXIT TUNES Inc. 97  Kypshu Associations of Independant TCN-1 Taka Kato 121 NSFilms Ltd.

76 Express Co.Ltd m-9 Lantis Co., Ltd. 76 Takion Japan Inc. 121 NuS Co, Ltd.

76 FF TOHO, INC. m-16 LIVE ASIA 10%  TANBA SASAYAMA Film Comission 131 [fime Dynasty Entertainment Group
103 Egr;gg;nn\aii?ion Nagoya 27 Mainichi Broadcasting System,Inc. /6 TBS VISION,INC. 131 Era\;ﬁgsdc?;:i?ggg)of Glmalericd
166 Foolish Piggies Films m-21 Massive One Inc. 37 ;5;}';?5?&;‘_)8“35&"9 System 121  The Commercial News

m-19 Eﬁ?slﬂﬁgma?ﬁtwc. 76 MEDIA PULPO,LTD. -4 TEICHIKU ENTERTAINMENT,INC.

c-8  Free Stone Productions Co., Ltd. 21 [Masi Television Broadcasting Co., 76 TELECOM STAFF INC. 165  Cameroon Film Industry
90 i Network System Fuil Television 97  Miyazaki Prefecture 76 TELEPACK Co, Ltd.
90 E‘;j,ip')‘,?;ﬁg;“(%ggm Fuji Creative 271 Miyazaki Telecasting Co., Ltd. 21 Television Iwate Corp. 109 ANTS ANIMATION STUDIO
90 %’lﬁ‘aitﬁ“;‘;"éﬁ}’gg?’aﬁiﬁﬁ”sa‘ m-25 MOONSHINE Inc. 127 Television Kanagawa Inc. 14 cciv
90 Fuji Network System Sendai 21 Nagasaki International Television 21 Television Kanazawa Corp. 119 China Huace Film & TV Co,, Ltd.

Television Incorporated

Broadcasting, Inc.

114 China International TV Corporation 10 INDIESTORY INC 130 %%kﬁkgreative and Media Agency 20  Sanlih E-Television Co., Ltd.

115 Jiangsu Broadcasting Corporation 29 Interconmedia International 150 GoAsean m-24 Street Voice

117  FEngha ARTOWN Entertainment 29 JAYE ENTERTAINMENT 130 MATRADE 30 strong Productions Co., Ltd.

-1 Shenzhen Media Group 29 JTBC 130 National Film Development 80 Taipei Multimedia Production

c (International) Limited (DRAMAHOUSE & j content hub) Corporation Malaysia Association

Céte d'lvoire 29 KBS Media 130 Tourism Malaysia 80  TVBS TV NETWORK

165 Grnee Nationsl i Cméma de Cote dhvoire 10 K-Dragon Pictures 130 Tsar Asia 30 Videoland Inc.
m 29  King Content Co., Ltd 130 Veedu Productions Thailand

166

FILMIUHISTU ROUKLI

France

m-21 JAPAN EXPO
H

g Kong

29 KOC
(Korea Creative Content Agency)
6 KOFIC (Korean Film Council)

151

66 Cosmos Entertainment Pte.Ltd. 5

FIVE STAR PRODUCTION

GMM Tai Hub Co,, Ltd.

29  Korean Time Agency Co.,, Ltd.

c-3

ELIXIR ENTERTAINMENT

151  Klongchai Pictures Co.,Ltd.

29 KSEEK

4

Marcys Holdings Pte Ltd

151 Mono Film Co.LTD

116 A&B Film Enterprise Limited 29 MBC (Munhwa Broadcasting Corp.) Taiwan 5 Sméa?fol?ecrmtaur}:fwgraicl[e;ﬁ%
121 Heng Kong Trade Development 29 MBCPLUS 30  Ablaze Image Ltd. 5 PRAKET Film Co.Ltd
166 The Film Library 6 Mirovision 80 Asia Digital Media Co,, Ltd. 1] R R AL oD
India/Russia/Switzerland & M-Line Distribution 20  BIG Intellectual Inc Turkey
165  PRAKASH SHARMA PRODUCTION 6 Moneff S0 CAI CHANG INTERNATIONAL INC. 166 Mint Motion Pictures
162 Indonesian Film Council (BPI) m=32 MU:CON 20 DaChao TV Media Co,, Ltd. 59  Brakeless Limited
162 e R <" 29 PlayOnCast 80  Dreamland Image Co. Corp. 69 British Embassy Tokyo (UKTI Japan)
162 L{‘S;g’;?:{?;‘n"(‘ggg{; AL ARENECTE 29 SBS Contents Hub 20 Encore Film m-30 '("(;(I,EEEMJEA;‘:NLJ&%NDON
162 Eggz’gﬁc"éﬁﬁ‘égargginaand Culture & SHOWBOX 80  Era Communications Co., LTD. 69  Pact
162 Visinema Pictures 6 Studio SH (o [RED ST LR @2 ) I Vel A
kerea L T 50 Fungart Groum 155 THIRD WiNDOW FILYS

29  HB Entertainment Co.,Ltd. 5 Wavelab, Std. 20  Gala Television Corporation 69  Zig Zag Productions

& 9ers Entertainment 10  ZOA FILMS 20  Hochan Entertainment Co., Ltd
29 AK Entertainment Latvia 0 P U M-3% J-POP SUMMIT

29 AVA Entertainment 165 E:séAG%IZ%ﬁSLé%(:AILF?&?UQBICING 80 ﬂ(t)g.-Team Animation Production Co., m-17 OTAKORP, INC

29  Bethel Global Media Contents Macedoni 20 Next TV Broadcating Limited 1 SDImedia

29 CJE&M Corporation 165  Macedonian Film Agency 20  Renaissance Films Limited m-29 SXsw

CJ Entertai t :

6 (CJEaM Corporation) EIEVHE]

29  Everyshow Inc. 151  Astro Shaw Sdn. Bhd.

70 FILM DOROTHY 12 BASECAMP FILM SDN. BHD.

10 giraffe pictures 12 BASECAMP VFX SDN. BHD. Smoking Area
29 Happy Dog TV Ltd 130 ﬁraelzygiz Content Association BRI AT

YY)
29  HUNUS Entertainment 120  Frogtale Studio wC
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Daily pitching and matchmaking sessions, together with seminars taking upnew marketing
helped create a positive buzz and excitement among attendees. JCS, with its unigque ability
was instrumental in making these types of seminars happen, generating excitement and

TV Tokyo Co
Internationa

ture directions -

slinfEXporting Current p blemsand
he worldza /1
i, 1

Japanese Music of animé conventlons

— - I l — JETRO Business Semlnar—Thg@lble Near‘_P haracter LCENES Companle y ; Japane‘sl culture events and
Pltchlng Session : Kodansha Ltd. f Future of the Streammg Video ke [PART]I in Vietnam and Thailand /‘ 4 nese contents spreadlng across the world

y— —

E ’an Licensing and Character
Future of the Streaming Video Market [PART2] Busmess Seminar, -y | % J

\

' 5
Co [Mapan with Locals 0, JCS l

Future prospec
services in the Jap

trends, such as the launch of video streaming services Netflix and Hulu,
to bring together multi-media content such as Film, TV Music and Anime,
stimulating lively business discussions for all attendees.
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L : : : : Japan Content Showcase 2015 collaborated with The Japan Foundation Asia Center, Japan External Trade Organization (JETRO) and Tokyo Metropolitan
Government, networked with Asian countries, and developed "Japan Contents” for overseas. In Japan Content Showcase 2015, various approaches

to create further business matching places for multi-content platforms were developed.
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Many parties were held on consecutive days at banquet halls
at the GRAND PACIFIC LE DAIBA. Waves of networks have
been expanded, crossing all barriers.

Screening rooms where exhibitors' works were
available were set up as a platform many buyers
could look at. Also the JCS venue (Odaiba) and
TIFF venue (Roppongi) co-hosted the 28th
Tokyo International Film Festival's screening for
press and industry participants (P&l
Screenings). The high-powered lineup was all
the more made possible by JCS.

Screenings were conducted at the screening
room at GRAND PACIFIC LE DAIBA,

and in the large-scale cinema complex,

Cinema Mediage, just three minutes walk

from the hotel in a good location.

Not only the notable Japanese films officially
selected in Competition and Special Screenings
section to the 28th Tokyo International Film
Festival, but also have screened the films
presented by JCS exhibitors.

*Please see the screening program on the right for more information

The online library introduced in the previous year was
continued this year as it was highly favored.

It is a very useful service which you can use to access
each exhibited work from your own device without
being confined by the schedule or location.
According to this, you can now view the works by
the exhibitors on an online-platform not only during
the session, but also before and after the session.
More platforms have been offered together with the
existing market screening and P&l screening geared
towards the participants, including buyers.
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TIMM is Japan's only music market, where both domestic and international music-related
Not only can you present live showcases of various genres, but also you can also hold
It is so hugely popular among domestic and international buyers that you can feel the

AUN J CLASSIC ORCHESTRA

SDTIMM

2015 12th TOKYO INTERNATIONAL MUSIC MARKET

figures gather, and has enabled wide networking., is the TIMM.
one-stop business meetings one-stop relating to exports and imports.

variety of Japan's music contents.

OLDCODEX




SBTIMM

2015120 TOKYO INTERNATIONAL MUSIC MARKET

. Marketplace for Film &TV in Asia

Tokyo
nternational
Anime #0080

Two new sections were launched at the 28th Tokyo International Film Festival(TIFF): Thislyear the r\umberlof registered international buyers Festival
Japanese Classics and Japan Now, to highlight the best Japanese films from past and has |rjcreas¢d dramatlcally. .
present. The festival also provided an exciting selection of films from around the world Here is the introduction of the results of business by

and earned extensive exposure from overseas. JCS participants.

Business meetings in JCS increased by nearly The number of countries and regions of media

1,000 from the previous year, and many business
meetings yielded results. Again, the strength of
TV contents, including live and animation, has

exposure is 28. Not only the neighboring countries in
Asia such as China and Korea, but also Western
media widely introduced JCS. This reveals a high

been become distinct. interest from around the world.

SPOTLIGHT TIFFCOM 2141319! :‘:' "J eSHOW DAILY
I

TV (Live-action)
42.7%

Other
21.6%

gits screening

‘. . y 3 . ) o | \ W e 73 = . T\“ . . - ¥ d
Jes t I iNjuku area, as ' ¥ - | ) . l Music
‘ the Shi ) 4 9 [
4 5 xtending itsXalitation to 10 days. | L \ 5.0% \
he annu NtAreW 238,185 attendees, v | .

an increase of 6% fronthe previous year.

—

Film(animation)

3.6%
° ¥ The increase of handling
TV (animation) "VOD (internet)” by

Film

(Live-action) 12.5% 14.6% registered overseas buyers
is this year's trend. The VOD
c d Fant seminar was also
2085 y zagg\/sy enthusiastically received and has been drawing
-7 -7 attention as a new trend of the industry.

Mystery Drama
20%  al / 28.6%
Documentary
4.1% /
Suspense
4.1%
Love/ .
Romance Variety
10.2% \ 18.4%
Animation Music
12.2% 16.3%

XEstimated deals included Valid responses : 227



