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Summary

TIFFCOM is the leading content market in Asia, affiliated with the Tokyo International Film Festival (TIFF), it marked its 21st edition in 2024. The event
took place over three days, from Wednesday 30 October to Friday 1 November, at the Tokyo Metropolitan Industrial Trade Center HAMAMATSUCHO-
KAN. It brought together a wide range of content holders from film, TV, series, and animation, as well as leading buyers from around the world. In
addition, many industry professionals attended for international co-production opportunities, participated in seminars on the latest industry trends,
and engaged in networking, culminating in a vibrant gathering of over 4,000 participants—a 6% increase compared to the previous year.
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Total Participants
HEMER

Breakdown of Meetings
(Content / Service Category)
BEERDAER (a2 7>y / $—EZxHFTU-)
% Valid Responses (B2iE &%) : 196

33.6%

TV (Animation) : FLE (F=X—23))

D 21.5%

Film (Live Action) : Bt (£E)

] 16.0%

4,088

#%2023%:3,851

Participants from abroad

B S DBINE Film (Animation) : BRE (F=X—>32)
1.722 L ] 13.2%
] TV (Live Action) : 7L E (£E)
%42% of total number of participants.
0
B ME RO ] 3.2%

Home Entertainment : k—A I #—54 A2k (DVD, Blu-ray, etc.)

B 2.2%

Mobile / Internet : E/NMJL/ A1 Z—% v k (OTT, VOD)

. ] ) | 1.5%

Participanting countries / 1P (ntellectual Property) 1P (HEBIE)
regions [ 1.4%
ShNE - i Local Culture / Region / Tourism : #3531k “#5 V— X L
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Business Meetings

6,301
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Features

Expanded Seminars +t37—n#%

The seminars were significantly expanded compared to previous years to include three venues and 15 programs (plus one invitation-only program), with
many key figures and creators from the content industries around the world took the stages. A diverse line-up tailored to players across a wide range of
roles featured the latest trends in content genres such as films, TV, series, and animation-with a focus on Asia and Japan-as well as discussions on the
global expansion of Japanese content, generative Al in cinema, and talks by popular actors. The event drew over 2,000 attendees in total.
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Supports for Projects and International Co-Productions
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TIFFCOM 2024 further enhanced its initiatives to support international film and audiovisual productions. The Tokyo Gap-Financing Market (TGFM), a
financing market for feature film projects, showcased 5 ltalian projects to commemorate the Italy-Japan Film Co-production Agreement, in addition
to 15 projects selected by TIFFCOM. The Tokyo Story Market (TSM), a platform specializing in book adaptation rights owned by Japanese publishers,
held its second edition with an increased number of participating publishers. In both markets, TIFFCOM facilitated matchmaking of projects and
stories with producers and investors from around the world, resulting in more meetings than held in 2023.The event also supported a wide range of
international collaborations and overseas expansion through programs such as a pitching contest co-hosted by MPA and Digital Hollywood University,
which featured emerging filmmakers selected from a public call for entries. Top performers from the joint workshop by the Korean Academy of Film
Arts and the Tokyo University of the Arts also participated. In addition, seminars were organized by ltaly, Hong Kong, and South Korea to promote co-
productions and overseas filming.
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Japanese and Asian Content in the Spotlight
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In 2024, content set in and themed around Japan and Asia dominated awards seasons and global streaming platforms, driving demand. TIFFCOM
brought together a wealth of Japanese content and served a crucial market for Asian countries, attracting numerous strong content offerings and
notable guests from across Asia, including China, Hong Kong, South Korea, Thailand, and Taiwan. National organizations and major content holders
showcased their appeal through pavilions, seminars, and booths, while global media outlets covered the event more extensively than in previous
years.
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Visitor

The number of visitors, including buyers, producers, and investors, increased by 15% compared to 2023. Approximately 80% reported finding new business partners, and nearly half noted
having meetings aside from acquiring completed content. This underscores the event's essential role in networking, finding co-production partners, gathering insights, and relationship building.
NAY— TAF 1—H— AR~ EE[EV 5~ | BRE BN E L1 5%IEML £ U7, KI8EIN [HRME M F2BHE T MEBD [ LT 7
YL DEHREIT 1] EBATWBZEDD, FUhT—F L TR ERBUED /N~ —1FL ZRIEBRDOAF AR IKICRBI RERSNTNBZEN HNETS,

Purpose of your visit (Multiple answers allowed) Number of Visitors by Country /
FHEN EREET) Region
E - #igi €T 4—%

59.1%

To buy content/ service: A> 5>V H—EZXDEA

Japan /BXF 419
| 45.9% Asia (Excl.Japam) 757 (BHED 490
Networking : ABR< ) sia (Excl. Japan 777 (H
I — 39.9% Chins /o 105
To find partners to co-produce : £RHI{ED/N— b F—#L Hong Kong /& 56
N 26.6% e
To sell content / service : A2 7/ H—E 2D India 1 ~ K 3
] 18.4% Indonesia /1 > N7 6
To find investment opportunities : &% 70 17 MEL Republic of Korea 8[EF 151
I 13.7% Malaysia /YL —27 17
Seminar: €3 —

Iyrv—

C 5.3% Myanmar 3+ > 1
Academic research : 2#fi#f 3¢ Mongolia /E> 3L 1
[ ] 3.5% Philippines /71U E> 3
Other : ZD1th N e

Singapore /2> HER—IV 19

Taiwan /B& 68

Thailand /%1 43

Viet Nam /X hFL4 13

Meetlngs at the venue Brunei Darussalam / JJLx 4

A48 7 =X
25T OREER Cambodia /> KT T
% Valid Responses (H3)EIZ%) : 196
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Middle East /iR

‘

Saudi Arabia /YT T7IET 7
. Meetings with Japanese Companies UAE /75 7EBREEFR 3
TR LoRs
Australia /A—ZX+ 57 4
Meetings with non-Japanese Companies = S— s 72
IR E DR — ‘
Czech Republic /F r JHF1E
Denmark /F>v—% 1
Finland /74> 52K 5
France /752X 21
Germany /K4 1"
Did you manage to find new business partners? ltaly {57 2
FRINGEFOREAEIETEELEDL? Netherlands /45> & 2
* Valid Responses (Ex1EZ#) 196 Russian Federation /O3 7 5
. Yes:{dL» No:L £ Slovakia /ZXO/N\%7 1
0 Switzerland /X1 X 2
United Kingdom /1 ¥ 1JX 17
North America bk 68
Canada /Hh7F% 1"
Did you have any meetings aside from USA < 7%V 7 57
acquiring completed content? ce""als“""‘m”'“ R
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* Valid Responses (B3IEIZ%) : 196 it h s 4
R Peru /~NJL— 1
@ ves:i: No:L L%
Total /&5t 1,071
Countries - Regions /[ - #ti5i % 36



Business Category #i&

Total number of answers BEZE#E#

1,071

Japan EA Overseas &%

10.1% 21.6%
Production : B4E I Distribution : iC#5

5.0% [ 71%
Broadcasting : % Production : 8{E #I{E

49% IS 5.9%
Distribution : F2#& Broadcasting : f{{i%
] 4.5% 4.2%
Streaming : At{E Streaming : E2{E
] 21% [l 2.5%
Post Production / Translation Service : KX 704 7> a2 8k License Management : 71> AT x—J A b
| 1.7% 2.4%
Advertising / PR/ Marketing / Management : Advertising / PR/ Marketing / Management :
5%/ PR/ R=FT42J/I%x=JA>b 5%/ PR/ R=FF429/IZ=YAb
[ 1.5% il 2.0%
License Management : 51> XvX—I A b Merchandising : E&1k
I 1.4% 1 1.9%
Consulting : A>HILFT12 5 Festival/Market: 7T X5 1/8)L/ %= vk

8.0% [N 1.9%
Other : ZDfh* Post Production / Translation Service : K2 h7O4% > 3> 8
Total 28 9% 1.6%
oas - S, - Pay TV: H# TV
% Artist Management: 7—F 4 A b+ T X =T X b, Mer :
7 & {t. Event Organization : 1 ~ > h X . Publishing : i ifi. Sales 1.6%

Agent: £—JLXI— 1 b, Festival/Market: 7T XF1/\L T—4 v

b\ Music Industry : & % % 5. Industrial Union / Guild / Association
/ Organization / Film Fund : % R {7 1)L 47 7> K, Education /
Training: (%5~ kL —=> 7. Financing & Investment : B & HE & K.
Government Agency / Embassy / Municipality : AEFF X fEfE 5 H
414, Coordination : 3 —5 1 % — b, Pay TV: & ¥t TV. Publicity / PR:
B/ [5#. Theatrical Exhibition : BT, Inflight Entertainment : #pg
I #H—F4 x> Legal Service:E## —E X Film Commission: 7 ¢
JVATZy Y3, Press: TLA

Content / Service Category >35>

les Agent : t—JLAI—Y b

s,
L 1.1%

7.2%

Total /&&t

60.9%

## Event Organization : 1N FEf#, Film Commission: 71JLATIY
< 3 >, Government Agency / Embassy / Municipality : 2 B fF /K f&
88/ #175 B 3 4. Theatrical Exhibition : BT, Inflight Entertainment :
BRI Z—F9 22> b, Publishing : iR, Education / Training : #
B hL —Z=> %, Coordination : I — 5 1 % — k. Industrial Union /
Guild / Association / Organization / Film Fund : ¥R H4 714V LT7 7
> K. Music Industry : & % % . Publicity / PR: E {5 ' Ji #R. Artist
Management: 7—F 4 A b+ ¥ Z—Y X 2 b, Consulting: A>HILF 1 J,
Legal Service : &Y —E X, Press: 7L X

Y —EXATT)—

Total number of answers BEZ#E#

1,071

Japan ER Overseas i#%
11.7% 20.1%

TV [Live Action) : 7L E (RF) Film (Live Action) : BRE (X5)

10.2% 14.1%
Film (Live Action) : B (£F) TV (Animation) : FLE (7=X—>3>)

7.3% I 9.4%
TV (Animation) : FLE (7=x—>32) TV [Live Action) : FLE (XF)

1.9% I 6.3%
IP (Intellectual Property) : IP (KIEYEA7EHE) Film (Animation) : BRE (P=X—>32)

1.2% 2.1%
Film (Animation) : BAE (7=X—>32) IP (Intellectual Property) : IP (&R EEHE)

1.2% [l 2.1%
Mobile / Internet : E/NAJL /1 > &—% vk (OTT, VOD) Mobile / Internet : €/X(JL 14—y bk (OTT, VOD)

57% I 6.7%
Other : ZMDf™ Other : ZDft*
Total /&5t 39.2% Total /&t 60.8%

# Local Culture / Region / Tourism : #38 X4k “#%5 Y — ) X A,
Music : %, Original Story (Novels / Comics) : &{E ('8 /33w 7).
Documentary : K% 1 X > % Y —. Inflight Entertainment : # /4 T >
H—F A A2k New Media : R#i 517 (CG / Digital: 7~ %)L VR ./
AR). Software / Equipment / Technology : Y7 b 17 #8 77./0
< —. Artist / Talent: 7—F ¢ 2k 4L > b, Character : ¥ v 574 —.,
Format: 7 —<v b, Home Entertainment : F—ALI>H—F 1A
I (DVD, Blu-ray, etc.). Short: 4#&. Concert : >4 — . Game : 5'—
L, Remake : Y X%, Toy : L2, Book Adaptation : #5E DB {R{LHE.
Webtoon: 77 by —>

* Documentary : K% X2 %1~ Format: 74— b, Local Culture
/ Region / Tourism : #i5X{t “#75 Y —') X L, Software / Equipment
/ Technology : V7 b x7/#% 77/ 07— New Media : R
#i7 (CG / Digital : ¥ 4JL” VR ./ AR). Toy : 5L&. Character : ¥+ 5%
42—, Remake : XA 7, Short: 52§, Artist/Talent: 7—F 1 Xh 4L
> b, Book Adaptation : & OB &1L, Concert: I> ¥ — b, Inflight
Entertainment: # /) I > & — 5 1 > X > b, Original Story (Novels /
Comics):F (8337 7).6ame:# — L. Home Entertainment:—
LI &—F4 4>k (DVD, Blu-ray, etc.) . Music: &3, Webtoon: ™ =
Thy—>

Genre

(Multiple answers allowed)

Tyl EHEET)

Drama: K5¥

63.1%

61.7%
Action: 773>
I 49.8%
Comedy : IXF ¢
I 47.5%
Entertainment: T4 —F (X b
] 40.8%
Love/Romance: 57 / OV A
I (07%
Thriller : #2ZN2 2
] 40.6%
Children : F#tm(f
| 39.5%
Fantasy: 77> 83—
I o7
Horror : k5 —
] 32.8%
Documentary : K¥a x> 41—
] 25.6%
SF
] 24.2%
Crime: 754 L
| 23.2%
Historical : FE52
] 21.0%
Idol : 71 FJL
I 20.4%
Sports : ZFR—Y
| 20.0%
Food: 7—F
I 19.8%
Education : (&
| 19.8%
Lifestyle : 51 7 X421/ JL
I 19.3%
Variety Show : NS I 54— a—
I 17.2%
Musical : 32— AL
I 16.4%
Travel : hSAIL
I 14.5%
Reality Show : U7 F1—>3—
. 12.1%
Game Show : '—LY 53—
N 9.4%
Western: ) I X4
i 5.9%
Other : ZMfth




Exhibitor

In 2024, many exhibitors, primarily from Japan and Asia, gathered at TIFFCOM. Their reasons for exhibiting have diversified from previous years;
while many participants continue to engage in traditional content sales, an increasing number are participating in various meetings, including co-
production negotiations. This underscores TIFFCOM's vital role as a platform for developing new opportunities in the content business.
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What was your purpose of exhibiting Number of Exhibitors by Country /
at TIFFCOM 2024? Region
HEOHNIZETLED? E - g HEEH

30.9%
PR/ Sales of Completed Content : ®E A5V PR /t—JLX

Japan /B& 116

] 10.7% Asia (Excl. Japan) /7 7 (BEU4H)
PR of Shooting Locations : O #®M PR China ] 33
] 10.7% e
Sales of IP (Intellectual Property) : IP (KIFYEAZEHE) DE—ILR Hong Kong & 6
[ ] 6.2% . . e
International Co-production Opportunity : EBERIH India o/ >N
] 5.6% Malaysia /7L —7 2
Networking with Industrial Professionals : £RBFE LD (Rv hT—%2 %) Philiopi s
. 2.8% ilippines 1 ~
PR/ Sales of your Services : # —E XD PR /£—J/LX Republic of Korea #&[E 34
e 2.8% :
Sales of Book Adaptation Rights : B DMFILEDE—ILR Republic of Turkey ' h/L3 1
[ ] 2.8% Singapore /> HE—IL 1
Sales of Remake Rights : UX{ 7 #DE&—ILX -
- 7% Taiwan /Bi& 50
Financing / Investment : B& & HE Thailand %1 26
1.1% . .
Gathering Latest Industrial Trends : 253 DR HH1EHRINE VietNam N+ L 1
I 24.7% Europe /I—0w/% 9
Other (Please specify) : ZDfth (E{FH9(0)
Austria /F—ZXr U7 1
Germany /K1Y 1
ltaly /12U7 6
Were you able to develop new business partners United Kingdom /1 % X 1
?
at TIFFCOM 2024 North America /4t 2
FREMEEF ORI TERLEDL?
USA “TXxU% 2
. Yes: (i) . (' HAIAV4 Total /&5t 283
85.5% 14.5% Countries - Regions /[ - #i% 1 17



Business Category #i&

Total number of answers EZE##H

283

[
]
o
]
S
H
=

12.7%
Broadcasting : 3%

Overseas &%t
21.9%

Production : 8/F “H{E

] 9.2% 11.3%
Production : B4 4 Broadcasting : 3%
I 3.9% 11.0%
Sales Agent: £—JLAI—Y 1 b Distribution : EC#§
] 3.2% N 2.5%
Publishing : HkR SalesAgent: —JLAI—J b
I 2.8% 2.5%
Film Commission: 7JLAO3Iv Y 3> Government Agency / Embassy / Municipality :
2.5% DB/ KER AR
[ 5%
Distribution : B4 2.1%
Industrial Union/Guild/Association/Organization/Film Fund:
o
] 21%  EREH T1NATFVE
License Management : {2 XY X=X b 11%
A%
1.1% Film Commission : 7{JLAI3y Y a>
Industrial Union/Guild/A iation/Or /Film Fund: Py
R TIVLT K 1.1%
0.7% Streaming : B2{E -
Music Industry : EEER X 3 0.7 /9
l 0.4% Post Production / Translation Service : K2 F7O%% % 3>/ §iR
4%
Government Agency / Embassy / Municipality : 0.4%
AEF/ KELE IHTREG Publishing : KR
0.4% 0.4%
Streaming : ft{E License Management : 71> XY x—J A b
0.4% 0.4%
Post Production / Translation Service : K2 k7’047 3>/ Bk Pay TV: H¥ TV
0.4% 0.4%
Pay TV: HH# TV Consulting : A>T
0.4% 0.4%
Festival / Market: 7T 27 (/\JL/ T —/ v b Coordination : I—F1%—h
0.4% 2.8%
Legal Service : AR —E 2 Other : ZDfty
0.4% Total /&5t 59.0%
Other : Z Ot
Total /A&t 41.0%

Content / Service Category o 5> #—ExhFI—

Total number of answers EZE#%

283

Japan ER Overseas #5t
11.3% 18.0%
TV [Live-Action) : FLE (XF) TV [Live-Action) : FLE (XF)
11.0% 13.1%
TV (Animation) : FLE (P=x—33>) Film (Live-Action) : BAE| (XF)
9.5% 8.5%
Film (Live-Action) : BAE (£E) Mobile / Internet (0TT, VOD) : /51 JL 1> &—% vk (OTT, VOD)
] 1.8% [N 2.8%
Original Story (Novels / Comics) : f{E (‘/\eE /33w %) TV (Animation) : FLE (P=X—232)
] 1.8% N 2.1%
Local Culture / Region / Tourism : #ii X4t #0755 17 Film (Animation) : BRE (P =X—>32)
[ ] 1.4% 1.1%
Film (Animation) : BtE (P=X—>32) IP (Intellectual Property) : IP (RIRIEAEEHE)
0s% M 0.7%
Mobile / Internet (OTT, VOD) : €/51JL 1 > &—% v b (OTT, VOD) Format: 74—<v b
0.4% 0.4%
IP (Intellectual Property) : IP (KIEYEFEHE) Original Story (Novels / Comics) : JE{E (& 33y %)
0.4% 0.4%
Short : 584§ Short : 124§
0.4% 0.4%
Webtoon: 77 hy—> Webtoon: 77 by—>
| 0.4% 0.4%
Music : 3 New Media (CG / Digital / VR / AR) :
0.4% RHFEN (Ca TV 4 VR /AR)
L%
Documentary : K¥axX>&1)— 0.4%
0.4% Software / Equipment / Technology:V 7 b 1 7/ 488 /5 7/ 07 —
L%
Book Adaptation : H £ DB &L 10.7%
0.4% Other : Z0Dfth
4%
Inflight Entertainment : #RT> 4—F 1> %> b Total /& &t 59.0%
1.0%
Other : ZOfts
Total /A&t 41.0%

Aside from selling completed
content, did you have any
meetings?

AL FYDE—IVAES DEsk
[FITVWELED?

. Yes:{ZL)
68.1%

O Nownz
31.9%

The type of the meetings
you had aside from selling
completed content

(Multiple choice allowed)

a2 F2YDE—IVALLS OFEE

DIELR (HEBRR)

48.9%
Co-production : EE£FHI{E
] 19.1%
Localization : O—H 54 X
] 17.0%
Book Adaptation : HE DR KL
] 14.9%
IP (Intellectual Property) : IP (FIEYEAEEHE)
] 14.9%
Remake : UX1%
] 12.8%
Financing / Investment : B& & H&E
] 10.6%
Shooting Location : 014
I 8.5%

Other, Please enter your comment : ZDfts (E{&E(C)




Exhibitor List

ABC Animation, Inc.

ABC FRONTIER, INC.

ADK Emotions Inc.

Aichi Television Broadcasting Co. LTD.
Akita Broadcasting System, Inc.
Aniplex Inc.

Asmik Ace, Inc.

Audio Network Japan KK

Avex Pictures

Bandai Namco Filmworks

Broadcast Program Export Association of Japan
CHUKYO TV

ColorBird Inc.

CoMix Wave Films Inc.

Culture Entertainment

Dentsu Anime Solutions Inc.
DMM.com LLC

EMUS International Co., Ltd.
EVOLUTION ENTERTAINMENT
Fanworks Inc.

Free Stone Productions Co., Ltd.

Fuji Creative Corporation

Fuji Television Network, Inc.

Fukuoka Broadcasting System Corporation
Fukuoka Film Commission

Fukushima Central Television Co., Ltd.
FURYU Corporation

GAGA Corporation

GETA FILMS / Green Light LLC.

GREE Entertainment Inc.

Hakuhodo DY music & pictures Inc.
Happinet Phantom Studios

Hiroshima Film Commission
Hiroshima Television Corporation
Hokkaido Broadcasting Co.,Ltd.

04-10
04-09
04-39
03-23
03-11
04-37
02-04
05-03
04-06
04-12
03-02
03-12
02-08
04-28
02-23
04-17
04-21
03-17
04-05
04-32
03-01
03-09
03-09
03-11
05-16
03-11
04-20
02-05
02-22
04-29
04-08
02-19
05-16
03-11
03-04

2th Floor Venue

2-11 2-11 2-10

2-11 2-11 2-10

2-25 2-24 2-23 2-22 2-21

|

2-01 2-02 2-03

2-09 2-08 2-07

2-12 2-13 2-14

2-20 2-19 2-18 2-17

Hokkaido Cultural Broadcasting Co., Ltd. (UHB)
Ibaraki Film Commission

Iseshima Film Commission

Japan External Trade Organization

Japan Film Commission

K2 Pictures Inc.

KADOKAWA CORPORATION (Film (Live Action))
KADOKAWA CORPORATION (Tokyo Story Market)
KADOKAWA CORPORATION (TV (Animation))
Kagoshima Yomiuri Television Corporation
Kansai TV

KING RECORD CO., LTD.

Kino Films Co., Ltd.

Kochi Broadcasting Co., Ltd.

Kodansha Ltd.

KODANSHA Ltd. (Tokyo Story Market)
Kumamoto Kenmin Television Corporation
Kyoto Broadcasting System Co.,Ltd.

LINE Digital Frontier Corp.

MAHO FILM CO., LTD.

Mainichi Broadcasting System, Inc. (MBS)
Marvelous Inc.

MBC Group / TOKYOPOP

MIYAGI Television Broadcasting Company, Ltd

NAGASAKI INTERNATIONAL TELEVISION
BROADCASTING (NIB)

Nagoya Broadcasting Network Co.,Ltd.
Nankai Broadcasting Co.,Ltd
NBCUniversal Entertainment Japan LLC
NHK Enterprises, Inc.
NIHONBUNGEISHA Co.,Ltd (Tokyo Story Market)
NIHONKAI TELECASTING CO.,LTD.
NIKKATSU CORPORATION

Nikkei Inc.

NIPPON ANIMATION CO., LTD.
Nippon TV

NPO Entertainment Lawyers Network
NTT DOCOMO Studio & Live Inc.
OCVB OKINAWA FILM OFFICE

Okura Pictures, Co., Ltd.

PONY CANYON INC.

2-04 2-05
ration
—ar
2-06
&>
I Inf tion
G 23>
2-16 2-15

03-09
05-16
05-16
05-18
05-16
02-20
04-31
05-20
04-31
03-11
03-18
04-13
03-16
03-11
05-14
05-20
03-11
03-05
05-02
04-16
03-14
04-22
04-26
03-11
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Rakuten Group, Inc. 04-11 FILM in AUSTRIA 05-06
RKB Mainichi Broadcasting Corp. 03-04

SEIBU HOLDINGS INC. 05-16 AHAVERSE 05-09
Shochiku Co., Ltd. 02-15 Beijing Filmtag Technology Development Co., Ltd. 04-03
Shogakukan-Shueisha Produtions Co., Ltd 04-14 Beijing Ruxue Media Co., Ltd. 04-04
Short Shorts Film Festival & Asia 02-21 BILIBILI 04-23
SHUEISHA INC. (Tokyo Story Market) 05-20 Blue Fox Pictures 04-02
SHUFU TO SEIKATSU SHA CO., LTD. (Tokyo Story 05-20 Century UU Technology Co., Ltd. 04-24
Uikt China Huace Film&TV Co., Ltd 05-12
SPO Entertainment Inc. 02-07 China Media Group 04-42
SQUARE ENIX CO., LTD. (Tokyo Story Market) 05-20 D76 Films 03-01
Starry Cube Corporation 04-18 Drama Apple Limited 04-44
STUDIOA'C Co., Ltd. L) Eternal Stream Pictures Co.,Ltd. 03-01
Television Iwate Corp. 03-11 Fantawild Animation INC. 04-25
Television KANAZAWA Corporation 03-11 HK DEMIN MEDIA 05-10
Television Niigata Network Co., Ltd. 03-11 Huanyu Entertainment 04-41
Television Osaka, Inc. 03-23 iQIYI, INC. 05-13
Tezuka Productions Co., Ltd. 05-19 Jetsen Huashi Wangju (Changzhou) Cultural Media Co., Ltd. 04-43
The Klockworx Co., Ltd 1L ce Linmon Media International Co., Limited 04-24
The Sapporo Television Broadcasting Co., Ltd. 03-11 Road Pictures / GuGuGuGu 05-08
Tl ComNet Japan sl Shanghai ARTOWN Film 04-24
TMS ENTERTAINMENT CO. LTD. 04-15 Shanghai Broadcasting Film & Television Producers

Toei Animation Co., Ltd. 04-38 Association 04-24
TOEI COMPANY, LTD. 02-17 Shanghai Film and Television Copyright Services Center 04-24
TOHO Global Inc. 02-16 Shanghai Film and Television Production Services 04-24
TOKAI TELEVISION BROADCASTING CO., LTD. 03-09 Institution

TOKYO BROADCASTING SYSTEM TELEVISION, INC. 03-20 Shanghai Foch Film and TV Culture Investment Co.,Ltd 04-24
Tokyo Film Commission 05-17 SHANGHAI HI-TECH FILMS AND TELEVISIONS CITY 04-24
Toyama Location Office 05-16 Shanghai Howling Culture Communication Co., Ltd 04-24
TV Asahi Corporation 03-21 SHANGHAI SHANGXIANG ENTERTAINMENT GROUP 04-24
TV TOKYO Corporation 03-06 CO.LTD

TV TOKYO Corporation (Live-action) 03-07 Shanghai Siba Visual Entertainment Co. LTD 04-24
VIPO 05-16 Shanghai Xixi Pictures Culture Media Co.,Ltd. 04-24
ViviON, inc. 05-01 Shanghai Youhug Media Co.,Ltd. 04-01
Warner Bros. Japan LLC 02-02 ?:)E\’/I\IPZ:I\IJEL\ILTI\EIII\IT%EDNT COMPUTER SYSTEMS 05-11
WOWOW Inc. ) 03-22 SMG Pictures and WingsMedia 04-24
WWWave Corporation 04-33 XG Entertainment 04-24
Yamagata Broadcasting Company (YBC) 03-11 YOUKU 05-07
Yomiuri Telecasting Corporation 03-19

Yostar Inc. 04-19
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Pluto Film 03-01 Korea Creative Content Agency 03-26
Korea Film Commissions & Industry Network (KFCIN) 02-06
CAPPU FILMS LIMITED 02-28 LG Uplus 03-26
Golden Scene Company Limited 03-01 Lian Contents 03-26
Hong'Kong Film Development Council / Cultural and 02-30 Locus Animation Studios 02-06
Creative Industries Development Agency Lotte Entertainment 02-06
Hong Kong Trade Development Council 02-31 MBC 03-26
Medialink Entertainment Limited 02-27 MICHELEECH 03-26
Metason Limited 02-29 MooAm 02-06
More In Group Inc. 02-06
EMBASSY OF INDIA TOKYO, JAPAN 02-13 NONSENSE FORMATS 03-26
Playlist Corporation 03-26
ANTROPICA 05-05 SIM STORY corp. 03-26
Cinecitta 05-05 SLL Joongang Co.,Ltd 03-26
LA SARRAZ PICTURES 05-05 Studio S Co., Ltd. 03-26
MINERVA PICTURES 05-05 StudioGenie 03-26
MOVIMENTO FILM 05-05 TV CHOSUN E&M 03-26
VOLOS FILM 05-05 Under Sixty 02-06
WHYNOT MEDIA 03-26
Anima Vitae Sdn Bhd 05-04
Kota Kinabalu Film and Video Association 03-15
URSULA FILM 03-01
Vivamax/Viva Communications, Inc. 02-09
Mediacorp Pte Ltd 03-24

Republic of Korea

Channel A Corporation 03-26 Activator Co., Ltd 04-36
CJ ENM 03-26 AV-JET Intl. Media Co., Ltd. 04-36
COPUS KOREA CO.,LTD 03-26 Bomei Productions Co.,Ltd 04-36
Docu+ 03-26 Bossdom Digiinnovation Co., Ltd. 04-36
INDIESTORY INC. 02-06 Calendar Studios Co.,Ltd 04-36
Inolmedia 02-06 CHEERDIGIART Inc. 04-36
Jaye Entertainment Co., Ltd. 03-26 Chinese Television System 04-36
K-MOVIE ENTERTAINMENT 02-06 Creative Century Entertainment Co Ltd. 04-36
KBS Media Ltd. 03-26 DARTON ENTERTAINMENT CO., LTD. 04-36

4th Floor Venue

4-12 4-13
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4-24
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4-36
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Eastern Broadcasting Co.,Ltd 04-36 Thailand

Echo1 Ltd 04-36 Bibbidii Entertainment Co., Ldt. 02-11
EDF-Entertainment Co., Ltd 04-36 Broadcast Thai Television Co., Ltd. 02-11
ELTA Technology Co., Ltd 04-36 CHANGE2561 Co., Ltd. 02-11
EZENHALL COMMUNICATION CO.,LTD 04-36 FRT Entertainment Co., Ltd. 02-11
Fan Lian Technology Company Ltd 04-36 GMM TV Co., Ltd. 02-11
FANTASTIC PRODUCTION CO., LTD. 04-36 IDOL FACTORY Co., Ltd. 02-11
Fixed Stars Multi Media Co., Ltd. 04-36 Kantana Motion Pictures Co., Ltd. 02-11
FORMOSA TELEVISION CO., LTD. 04-36 Kantana Post Production (Thailand) Co., Ltd 02-10
Fullmoon Picture 04-36 Kongthup Production Co., Ltd. 02-11
Hakka Public Communication Foundation 04-36 Locman2011 02-10
Hope Content Marketing Co., Ltd. 04-36 M STUDIO 02-10
ICAN ENTERTAINMENT 04-36 Mediaplex International Co., Ltd. 02-11
iMOON ENTERTAINMENT 04-36 Meeruangmalao Co.,Ltd 02-10
INS Cultural and Creative Industries.,Ltd 04-36 MGY Entertainment Co., Ltd. 02-11
INTERFACE COMMUNICATION CO., LTD. 04-36 Ministry of Culture 02-10
KILLING ANGEL FILM LTD. 04-36 Mono Streaming Co., Ltd. 02-12
KOKO Entertainment CO., Ltd. 04-36 Office of Commercial Affairs, Royal Thai Embassy 02-10
Legenda Film 04-36 RIGHT BEYOND Co., Ltd. 02-11
LUSASA ANIAMTION CO., LTD. 04-36 Thai Public Broadcasting Service (Thai PBS) 02-11
marktwain production co.,ltd 04-36 The Monk Studios 02-10
Mercury Connections Ltd 04-36 Thongkham Films Co.,Ltd 02-10
Mirror Fiction Inc. 04-36 True CJ Creations Co., Ltd. 02-10
Mirror TV Inc. 04-36 VelCurve Co., Ltd. 02-11
Muse Communication Co.,Ltd. 04-07 Waga Creative Co., Ltd. 02-11
RENO STUDIOS CO., LTD. 04-36 White Light Studio Co., Ltd. 02-10
Select Entertainment Co., Ltd. 04-36 Wonderland Production Co.,Ltd 02-10
SETTV CO., LTD. 04-36

Studio iLYA Animation intl. 04-36 SC Films International Ltd. 03-01
STUDIO76 ORIGINAL PRODUCTIONS CO., LTD. 04-36

Taiwan Drama Production Industry Federation (T.D.P.I.F) 04-36 CineCina 03-01
Time Vision Co. Ltd 04-36 Crunchyroll 04-40
Triple Film House LTD. 04-36

Videoland Inc. 04-36 MOCKINGBIRD PICTURES CO.,LTD 02-1
Vidol Co., Ltd. 04-36

YOUR LOVE CO., LTD. 04-36

ZeroDay Cultural and Creative Company Limited 04-36

ZUN PENG International Limited 04-36

5th Floor Venue

5-20
Tokyo Story
Market
Tokyo Gap Financing Market
Seminar A H H
s 5-01 5-02 57 S
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5-11 5-10 5-09
. 5-18 5-17 5-16 5-15 5-14 5.13 5.12
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Seminar

In 2024, the number of seminar venues was expanded from one to three, hosting 15 programs (plus one invitation-only program) designed for
professionals in the content industry, with a focus on audio-visual media. The seminars included presentations by Japanese broadcasters on IP
business and global strategies, a symposium on generative A.l. in the film industry, and seminars on the overseas expansion and future prospects of
Japanese animation. There were also presentations by prominent guest speakers from various Asian countries, including China, Hong Kong, South
Korea, and Thailand. Each program generated considerable interest and filled the venues to capacity.

IS -—SBEMED 1 DAL S S HRICHERL. MGEEPLELAZILTOVEROTOT 2y Y aFIVAGIC 15 0B (13 »HB4EH1

E) &EM, BADBEREEEICLS IPED R IR/ O—/NVEBEORR. BMEERICSFIERANICETEY > RIT L BAT
ZADBHNRRAERRKRED LI F—H EICMA, FE. FE. BE. 24 ET7VT7EEADTLEL TV a b bRELFEIAME
HIZITHbh, EhEEHEATHEIEREE L

KEYNOTE SPEECH: The Potential and Strategies of IP in Broadcasting Content
F—/—bPRE—F BEIVTUVE IP K

Organizer: BEAJ (Broadcast Program Export Association of Japan)
o —BEREA BED ST VB RREERE (BEA)

Speakers

- Yukio Kawasaki (Vice Chairman, Overseas Content Development Committee, The Japan Commercial Broadcasters
Association / Chairman, Operation Committee, Broadcast Program Export Association of Japan / Senior Managing
Director, TVTOKYO Corporation)

- Kanako lida (Production Division, Creative development Team, IP&Event Business Division, IP Business Department,
Synapushyu General Producer, TVTOKYO Corporation)

- Yoko Okabayashi (IP Event Business Division, IP Business Department, TVTOKYO Corporation)

TiEE

- JIlBHBEE (—HHEEA BARBKEER 127> VBN EREESE 8 #BNERNEDER.
—MtEEA RS LT 2 VB RRRERE EEEER. Kot T L ERRT EEIEHS)

- BREERT T LERRGER [YFXLw] A7 —-%-)

- EHET W7 LERT IPEER IP EY X XH)
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[Special Session]
Generative A.l. in Cinema: Opportunities, Threats, and the Future Landscape
[Special Session] £ Al PBENZE=5TF ¥V AEY AT KEi&

Organizer: UNIJAPAN
& RABUREAN I=T v/

Event Producer and Moderator

Dr. Andrijana Cvetkovikj (TIFFCOM Executive Producer, TIFF Senior Programmer, Advisor for International Cooperation-
Bunkacho, CEQ-BrioNexus)

Speakers

+ Norihiko Saeki (Director, Culture & Creation Industries Division, Ministry of Economy, Trade and Industry)

+ Kevin D.C. Chang (South Korea - CEO, Producer, Al Digital Artist, Metavision Co., Ltd.)

+ Nicholas Aaron Khoo (Singapore - Chairman, Digital Media Investment Committee, N Prime Partners Capital)

IAxyF7AFa—H%— A%

- PLRUYF YY1 baEy FEE (TIFFCOM IV €97« 7 7OF 2 —%— TFF & =7 -
707 7%—. XEFEEH A7 K31 ¥~ BrioNexus CEO)

TEE
- EBEEE (BEELYE 8% - Y—EX 7 — 7 LRIEEERE)
s Y42 DC.-Frr BE ARTsT 3> hNZ—-1)3IFy K CEO, 7AF21—H%—,

AlFTHI - T—F 1 ZR)
CZOSX-7—AY T = (VAR NT AL - IN= =TGR, FIZI - XTF17
BEZER

[Special Session]

Overseas Expansion of Japanese Animation and Future Prospects
[Special Session] BEANT7 =X —< 3 VY DBHER. KRADRE

1st Part: Overseas Sales of Japanese Animation in 2023 and Future Forecasts

2nd Part: Overseas Expansion of Japanese Animation Studios and Future Prospects
$£180: 2023 FORADT = A DB E L KFKFR

B28: BROT7 = A HESULOBARRAR I SERORE

Organizer: The Association of Japanese Animations
T —RaEEEA BRBE RS

Moderator
Megumi Onouchi (HUMANMEDIA, inc. President)
Speakers
1st Part: Hiromichi Masuda (Video Market Corporation Advisor)
2nd Part: Michihiko Umezawa (SHIN-EI ANIMATION Co., Ltd. President)

Kotaro Yoshikawa (TMS ENTERTAINMENT Co., Ltd. Senior Vice President, Senior Executive Officer, Managing Director)
EFL—4—
NI B (#HREHHe 12—~ X F 0 7 KRG EHE)
THEE
180 BAME MASHETF~—4 v b EER)
FoH  mEEE (VI HEKNESH KRIFEHMR)

EINEKREE RS FLAZ - T2 2714 2 42 b BEER EBEHTERE)

04 Road to Sustainable Success: IP and Content Strategies in China’s Fast

Growing Market
FRrIRE AT DIE | REDSEETIBICH TR HMPMEL DT Y Bl

Organizer: Road Pictures Co., Ltd.
F{# : Road Pictures Co., Ltd.

Speakers

- CAl Gongming (CEO, Road Pictures Co.,Ltd./ GuGuGuGu)

BEE

- 8RB (Y71 - 323>/ Road Pictures, GuGuGuGu CEO)
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The Odyssey of Thailand’s boy’s love (BL) and girl’s love [GL) contents Across Genre, Time and Themes
Sy, BRE. F—7EBAB58C BL&GLAVFYY

Organizer: Office of Commercial Affairs, Royal Thai Embassy
T 2 BAREE BHESEEEHH

Speakers

- Arunosha Bhanupan (Managing Director / Broadcast Thai Television Co., Ltd.)

- Nirattisai Ratphithak (Executive Director of Film and Series Production / FRT Entertainment Co., Ltd.)
+ Nuttapong Mongkolsawas (Senior Director Content Production / GMM TV Co., Ltd.)

- Tuksaya Teeyanardtanancha (Managing Director / Kongthup Production Co., Ltd.)

+ Wachirapong Prichavongwaikul (Managing Director / Right Beyond Co., Ltd.)

+ Tantachj Tharinpirom (Co-Producer / Waga Creative Co., Ltd.)

- Kachen Sodpho (Managing Director / IDOLFACTORY Co., Ltd.)

- Adisorn Suddee (Managing Director / MGY Entertainment Co., Ltd.)

- Kris Akkarach (Director of Content Creation Bureau / Thai Public Broadcasting Service)

+ Busyajaree Srithep (Marketing Director / CHANGE2561 Co., Ltd.)

- Disalada Disayanon (Director of Content Development / Kantana Motion Pictures Co., Ltd.)
- Joe Suteestarpon (CEO / Mediaplex International Co., Ltd.)

- Keetawat Chinnakote (CEO / VelCurve Co., Ltd.)

- Sorapol Chawaphatnakul (CEO / Bibbidii Entertainment Co., Ltd.)

- Tiptida Panitijaroonrod (CEO / Arriya Film Co., Ltd.)

i

C TS —Fp— - X=X—X2 (TAO—RF v X - 24 - FLEYa 4 v2—Y 97 L %)
C Z5yTaYA - S—bERY T (FRT I E—F 12X Mt BE - RS <& fERFER)

c FyRES-ELACHY Ty (GMM TV 3 2> 7o VEIEYZ 7T 4L 742 —)

BTN — T =N —F— g F L Frv— (=2 &y T - TV M v RV ITF LT E-)
COFIRY TN —F =94 TG (54 EIC R x—V LI FLTE)

A EYF - Z—) AL (TH - VUIAT 4T HRATOTF1—H—)

C HFI—=2 Iy R— (FPARLT I N -1 v 2=V 7L 78—)

C TTFqV=2 Ry Ta— (MGY I 2—FT A A Mt 2=V 7L 758 —)

c JUR-TyhT—h (21AREE (24 PBS) 2> 72 VHI{ERHE)

Tyt —Te)— =TT (FI U 2561 1 =TT TALT5—)

CTFAYSE— T (HraF— -3y EVFA—ZAM AT UYRERETLIE)
c Ua— cRAF4—HE—FK—2 (AF4T Ty IR A 2—F 3FI)L3t CEO)

- F—4T7y k- FoFa-k (YIH—T4 CEO)

=TGR - Fe TNy BF—T (EvETF1— - T2 Z—FT 142Xt CEO)

T4 TA A= NZF 4V vb—>A—k (P ¥ — - T4JLL%t CEO)

Content Distribution from Local Areas to Overseas
WEDSBHADAV T YRIE

Organizer: BEAJ (Broadcast Program Export Association of Japan)
EfE —RHBEA BED ST VB RBEERE (BEA))

Speakers

Moderator
Masaru Akiyama (Chief Executive, Business Management, BEAJ)

Presenters

+ Kazuki Yokoi (Content Sales Producer, Chukyo TV. Broadcasting Co.,Ltd.)

- Takuya Kamei (Manager of Events & Business Development Division, TSS-TV Co.,Ltd.)

- Kento Urasaki (Visual Media Strategy, NIKKEI)

+ Hatsuki Sato (Visual Media Strategy, NIKKEI)

+ Shunsuke Ochiai (Executive Director, Business Management, BEAJ)

BiEE

EFL—F—

il kX (BEAJ EBBEER)

TLE E—

CBHE (hRTVERBEKRASH AT« TEBRBEA T+ 7AL 7> YEYRZ - T4V ITIN=T
aLFLYE—ILRTOF1—%—)

- BHEE MRASHT LEHLS EFEAN EXEER SXRRTR)

- HBRA (RS AARRERE R AS)

- EBEE (MRS BARERET BREERAL)

- E&kE (BEAJ BB RMIL)
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07 The press conference of Taiwanese TV series [Invitation Only]
BENFY RERERS [1EHFH]

Italy - Japan Co-Production Opportunities
Co-Pro tX+— 1 2VTBHRTr—ARA 2T 1 CEREESETOD 1 7 MR

Organizers: Cinecitta on behalf of the Directorate General for Cinema and Audiovisual of the Italian Ministry of Culture / UNIJAPAN
FE AZ)VTXHEREF —F A AET TR FAF v 2/ DBUBEAN =Y v/8>

Speakers

Greetings: Yasushi Shiina (Unijapan Vice President/ TIFFCOM CEO)

Greetings: H.E. Gianluigi Benedetti (Ambassador of Italy to Japan)

Introduction: Roberto Stabile (Head of Special Projects, Directorate for Cinema / Cinecitta)

Case Study: Stefano Centini (Producer, Volos Films)

Pitching Session

- AIDAAND THE BREATH OF THE MOUNTAIN (ltaly, France / Animation), Alessandro Borrelli i (La Sarraz Pictures)

- POMPEII (Italy), Andrea Curti (Minerva Pictures Group)

- THE STATE OF SOULS (ltaly, France / Animation), Cristian Jezdic (beQ Entertainment)

- CHILDREN OF THE RIVER (Japan, Italy), Lisa Takeba, Director / Parsifal Reparato (ANTROPICA)

- DEATH HAS NO MASTER (Venezuela, Italy, Canada, Luxembourg, Spain, Colombia), Stefano Centini (Volos Films)

- RIA(Philippines, Japan, Singapore), Arvin Belarmino, Director

« Kristine De Leon (WAF Studios)

- THE MOON IS WATCHING (tentative) (Japan), Naoko Watanabe, Director

- BEFORE ANYONE ELSE (Japan, Taiwan, USA), Julia Xu (Q&A Entertainment)

THEE

R R R (ARMEEAN 2= v /Y EIFEEER  TIFFCOM CEO)

BRE: Jrvnay - RxFyTra BRHA2YTKE

12 O&TYa> AN L - Z2—EL (F2F v 2/ BRESFAR EHEY)

F—RRAEF 4 AFT7 /) - Fr>T4—= (Volos Films)

EyFrsetyvar

+ [AIDA AND THE BREATH OF THE MOUNTAIN] (ltaly, France / Animation)
FLyHRO-RLv ) (La Sarraz Pictures)

- [POMPEI] (ltaly) 7> KL 7 - #i—JL7 1 (Minerva Pictures Group)

+ [THE STATE OF SOULS] (ltaly, France / Animation)
JYRXFv 141 YF 1 v 7 (beQ Entertainment)

- [NOF#~=5] (Japan, ltaly) EYHEEE, /XL T 7L - LSS k (ANTROPICA)

- [DEATH HAS NO MASTER] (Venezuela, Italy, Canada, Luxembourg, Spain, Colombia)
2777/« Fx>T+1—= (Volos Films)

- [RIA] (Philippines, Japan, Singapore) 751> - NS —JEE 7UXF4> - F - L+ > (WAF Studios)

- [APRTWw3] (Japan) EBEFEE

- [BEFORE ANYONE ELSE] (Japan, Taiwan, USA) <217 - ¥ 1 (Q&A Entertainment)

Epic Chinese Productions Unveiled - Linmon’s 2025-2026 Costume Drama Lineup
Linmon Production 2025-2026 EESE KF2§l{E 71 F v 7H#%K

Organizer: Linmon Media International Co., Limited.
F{& : Linmon Media International Co., Limited.

Speakers
- Lu Yu (General Manager / Linmon Media International Co., Limited.)

BEE

« BER (Jb— - 21— Linmon Media International Co., Limited. General Manager)
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Hong Kong Films @ Tokyo
Hong Kong Films @ Tokyo

Organizer: Culture, Sports and Tourism Bureau (CSTB), The Government of the Hong
Kong Special Administrative Region of the People’s Republic of China / Hong Kong Film
Development Council (HKFDC) / Cultural and Creative Industries Development Agency
Hong Kong (CCIDAHK) / Hong Kong Trade Development Council (HKTDC)

T FEBIITRERA XEHBERIRER. EERERER. FAFITRERAF XA
EXREL. BEEBEZRER

Case Sharing: Winning Projects of Hong Kong-Asian Film
Collaboration Funding Scheme
FE - 7V TREFREREDREE REIOY 1 0RHEFEN

Speakers
+ Stanley Kwan (Producer)
+ Daishi Matsunaga (Director),
+ Jun Li (Screenwriter) [Winning Project "All The Things We Have Done Wrong That Led Us To This"]
+ Shunsuke Koga (Producer)
+ Vincci Cheuk (Director-Screenwriter) [Winning Project “38.83"]
TiEE
cRAYY—- g7y (FAFa-Y-)
- MKKE (BE)
- Jar - (MAR)
[ZEES (B&E%4) “All The Things We Have Done Wrong That Led Us To This”]
- HERH (Y071 -v-)
c gy —-F17 (FTaLT2—. HAR) [FEMER (38.83)]

Martial Arts on the Silver Screen: Past, Present, and Future
hr7—ME:BE RE. ZLTEREK

Speakers

+ Sammo HUNG (Hong Kong actor, martial artist, action choreographer, film producer:

+ Yasuaki Kurata (Japanese martial artist and actor)

- Kenji Tanigaki (Japanese action choreographer and film director)

TiEE

s HE NS HHE RWR. 7723 ViRMR. METOF 2 - —. BEEE)
- BHERFRE (HE. RIFR)

- BiEfEE (MEERE. 7703 EE)

Exclusive Korean Drama Showcase
Mh BEKNSY Ya—o—X

Organizer: LG Uplus
F1{# : LG Uplus

Speakers

+ Park Sunjae (Director)

- Jeong Jisoo (Actor)

- Hwang Zia (Actor)

- Lee hyoje (Actor)

- Park Sanghoon (Actor)

+ Roh Junghoon (Producer)
THEE

AL/ RN SR BN (- )
s Far U (HHE)
T T (HHE)
A4 -kadr (HE)
T BT (HHE)
/e Yarrr (FaFai—H-)
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Financial and In-Kind Support Programs for Foreign Productions in Korea
SERGEREIITEEOXE OIS LOBN

Organizer: Korea Film Commissions & Industrial Network
FE BEIANLDIYyYa A VER ) =2y FT—2 (KFCIN)

Moderator
Sumin SEO (General Manager, Korea Film Commissions & Industrial Network)

Speakers

« Jinhae Park (Manager, Korean Film Council)

+ June Maeng (Staff, Seoul Film Commission)

+ Eunkyoung Lee (CEO/Producer, MYSTERY PICTURES)

« Teruhisa Yamamoto (CEQ/Producer, CHIAROSCURO)

EFL—4—

VeZIr BETANLAZI YL &AERNI -y bT—7)
TiEE

C Ny Ty (BREMEETEESR vX—T v )

c AL -T2 AY BEI NLAIYIIE XBYT)

Ay ¥ar (3RFY—EVFH4—XCEO/TOF1—Y—)
- WARX (CHIAROSCURO CEO ./ 7OF 1 —4—)

Fuji Television Global Vision 2024
[ZVFLE] FJO—/IVEEBIRRERS 2024

Organizer: Fuji Television Network, Inc.
KRR I YFLEY Y

Speakers

+ Koji Ishii (Senior Executive Director, Head of Content Business Strategy Department, Fuji Television Network, Inc.)
+ Moderator: Yuri Akimoto (Global Business Team, Head of Scripted Format, Fuji Television Network, Inc.)

+ Ekachai Uekrongtham (Chief Content Officer & Managing Director of GMM Studios International)

+ Jake Jaeheon Hwang (Chief Manager of Story IP Business of Kakao Entertainment)

« Park Taewon (CEO of PLAYLIST)

- Esther Nguyen (Founder & CEO of POPS Worldwide)

BiEE

- BAHEZ (VT LEYa Y EVXAEERRE)

CEFL—4— MEEE (7YFLEYar EVXIHER IP 707 21— )

C IAF A - II AR LR GMMRARTE A L 8=F a3t F=7-A0 70U F T —FI2=T LT T1LT4-)
Tl ERy (BEEAHFILEZTA LA K IP BEEE)

<IN - Ty > (88 PLAYLIST KREE®R)

- IX&— 94> (NMFL POPS Worldwide Bl¥#E%% CEO)

14 From a Media Group to a Global Content Company ~TBS’s global strategy~
AFATIN=THS5O0=N\NAVF I HVINZ—=A~FTO—=NIVED R ATED Siksh 5 TBS D1t Tk

Organizer: TBS HOLDINGS, INC.
T HRAESE TBS K—ILF 1 VIR

Speakers

+ Ryuho Masamine (TBS TELEVISION, INC., President)

« Hibi Maoko (TBSTELEVISION, INC., Anchor)

+ Gregory Bellon (Bellon Entertainment Inc., President)

«Jin Yokoi (TBS HOLDINGS, INC., Executive Officer)

+ Jun Fukai (TBS HOLDINGS, INC., Director of Global Sales and Development Department / President of TBS KOREA)
+ InSoon Kim ( Something Special Executive Vice President/ Head of Content)

+ Goshu Segawa (TOKYO BROADCASTING SYSTEM International, INC., Vice President)

TiEE

- BEFEIEE (%X5% TBS 7L E KERHEMR)

- BERE T XS TBSTLE 7Ho o4 —)

- Gregory Bellon (Bellon Entertainment Inc., President)

- MH Z (#%XS4t TBS HD #1178 TBS J)L—7 5 O0—/NILE ¥ % X#iHE)

- R (XSt TBS HD 4/ O — /N IVEERIREE ~ TBS KOREA {LFRIEE)

+ InSoon Kim (Something Special Executive Vice President / Head of Content)
- HEJII%RSF (BXS#t TBS International /N1 X 7L YT 2 k)
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Tokyo Docs Short Documentary Showcase
Tokyo Docs ¥a—bbRFaxral)—a—5—2

Organizer: Tokyo Docs
Zf# : NPO & A Tokyo Docs

Moderator

Mayu Hirano (Tokyo Docs)

Panelists

+ Hiromitsu Nakamura (TELECOM STAFF Inc.),
« Itaru Matsui (Ritornello Films)

+ Kazune Togasaka (Tokyo Video Center)
THEE

EFL—4—

FHEW (Tokyo Docs ETES)
AEL

- R (FLaLREy D)

- BRHFEE (JMLRATAILL)

- BIRMNE RREFFE>4%2-)

MPA / DHU / TIFFCOM
Masterclass Seminar and Pitching Contest 2024

MPA/DHU/TIFFCOM YRA4—9 SR - €3 F—&EYF ¥ - AVFA b+ 2024

Organizers: Motion Picture Association, Inc. (MPA) / Digital Hollywood University (DHU) / TIFFCOM
FRE—VIEIFL—-TIYYI—Yar (MPA)/FYHNN)Ty FAE(DHU),/TIFFCOM

[First Session] Masterclass Seminar

[—88] v24—2052-t31F—

Speakers

Master Class Instructor: Alex Boden (TV/Film Producer)

MC: Hiroyuki Murakami (Motion Picture Association Japan)

TiEE

YABR—JFAHE LYy IX - R—FLE (FLE/BETOF1—Y%—)
MC:#HERZ (E=Ya> - EIFv—-T7YII-a> - Jyvi)

[Second Session] Pitching Contest
[£=8) £vF>5 -0 FX b
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Tokyo Gap-Financing Market

The 5th Tokyo Gap-Financing Market (TGFM) is a project market that requires participating projects to have secured at least 60% of their total budget
and include Asian elements. This year's TGFM focused on ltaly to commemorate the effectuation of the Italy-Japan Film Co-production Agreement in
August 2024 and invited 5 ltalian projects in addition to 15 selected projects among many submissions. 399 meetings with 99 investors over 3 days.
25 5@ Tokyo Gap-Financing Market (TGFM) &, #FHED 60% 2R L T3 2 &, PVT7DERAECRBETCHD 2 L e BMEHE
THLEY—T v bTY, SEIF. 2024 F8 BICHFMEXRFRERE/ ENSNAZEERELTAZUTICT+—H X, ZLDIE
Er SRR N-RFEME 15 28 (EE 11, 724 4) ORKREFICMA. 12UV T7HREE (EE3, 724 2) bBHRINF LA, 1
INZ2—-99 %N, SHEICOLWEF 39BN —T > ERBLE L

Feature Film - Fiction 11 projects

Project title (Country/Region) ‘ Director ‘ Production Company
9 TEMPLES TO HEAVEN (Thailand, Singapore, France) : Sompot Chidgasornpongse  Kick the Machine Films
BEFORE ANYONE ELSE (Japan, Taiwan, USA) | Tetsuya Mariko | ROJI Film
COLD ENOUGH FOR SNOW (UK, Japan, Australia, Hong Kong) | Jemima James { Modern Films
CONTAINER (Vietnam, Canada) Quan Luong Farpoint Films Inc. (Container Film Inc.)
THE DOG IS BARKING (Georgia, Japan, Germany) Vajiko Chachkhiani Nushi Film, Fuga Films
THE MOON IS WATCHING (tentative) (Japan) | Naoko Watanabe | Dragonfly Entertainment, Inc.
MORTE CUCINA (Thailand, Luxembourg, Singapore, Taiwan, USA) Pen-ek Ratanaruang 185 Films Company Limited (Thailand)
NUMBER 4 KILLER (Hong Kong) Junli mm?2 Studios Hong Kong Limited
RIA (Philippines, Japan, Singapore) Arvin Belarmino WAF Studios
STRANGERS IN KYOTO (Japan) | Masanori Tominaga | Tokyo Theatres Co., Ltd.
WHERE THE MOUNTAIN WOMEN SING (Mongolia, Germany, Taiwan, Denmark) | Juefang Zhang | Flash Forward Entertainment, When Pigs Fly Films
Feature Film - Animation 4 projects
Project title (Country/Region) ‘ Director ‘ Production Company
BATIK GIRL (Malaysia)  Irwan Junaidy i The R&D Studio
THE DRIFTING ROOM (China, Singapore) Zhang Kang AHAVERSE PTE.LTD.
NIGHTLING (Norway) Rasmus A. Sivertsen, Lise Myhre Quisten Animation AS
WILDHEAR (France, Belgium) | Marceau Nakayama | Keytales

Italian Projects - Fiction 3 projects

Project title (Country/Region) ‘ Director ‘ Production Company

CHILDREN OF THE RIVER (Japan, ltaly) | Lisa Takeba | Antropica
DEATH HAS NO MASTER (Venezuela, Italy, Canada, Luxembourg, Spain, Colombia) Jorge Thielen Armand Volos Films Italia
POMPEI (ltaly) | Giuseppe Gaudino | Minerva Pictures Group
Italian Projects - Animation 2 projects
Project title (Country/Region) ‘ Director ‘ Production Company
AIDAAND THE BREATH OF THE MOUNTAIN (Italy, France)  Lorenzo Latrofa  La Sarraz Pictures
THE STATE OF SOULS (ltaly, France) Peter Marcias Movimento Film
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Tokyo Story Market

Tokyo Story Market, specializing in the film adaptation of original stories and connects Japanese publishers who own the original stories with film
producers, has been expanded with more participating publishers. In response to the growing overseas demand for original works (stories), TIFFCOM
provided opportunities for one-on-one business meetings between invited film producers and Japanese publishers. This year, in addition to major
publishers who have with experience in overseas markets, mid-sized publishers seeking to expand globally also participated. Each company prepared
a catalog with a wide range of titles, such as manga, horror, and light novels, and active business meeting took place. In addition to the matching
through the TIFFCOM, direct sales were actively conducted at the venue. A total of 96 business meetings were held over the three days. The market
provided a forum for research activities and networking to discover new content resources in Japan, a treasure trove of original works (stories) that are
attracting worldwide attention, to create opportunities to expand the visual content business, and for the Japanese publishing industry to expand its
business overseas in the future.

BEEM (X b= =) OBYKILICHEEL. REERETIEARDOEMRM EENOMIGE T O 21— —%%< [Tokyo Story Market] #*&iN*t%
B L LRRE, #ERTEE28EKIL T VDBHNEERIEZAZ L, TIFFCOM HHBEEL/-METOF 12— — cERBRITEDT Y
— VI DEHROERERF . TTISEBANY—T Y FCRBEEELTVWBIAFHIEHDIZ,, Chhr oBHEREEETREBRENISIMUEL
2o REFESMERPEBLEY A, KT7—. FAMN/NIVEEDHEOTEREVSRBRBEREEHRPEIN, BERYBALT Y F>
TUMNMIEEE—IVZAHBAICTONT, 3 HEIT 96 HHOEmAHNER, ANV EETIERMEN (R b= —) OFEETH S HAARDH
GACTUVEBRERBL. MRESXILADF v > X £ 6 I, BRADHRERY S, BHEFAER S 2O DREEHX X v
FI—%>TDGERELE LA,
Japanese Publishing Companies: KADOKAWA, KODANSHA, SHUEISHA,

SHUFU TO SEIKATSU SHA, SQUARE ENIX, NIHONBUNGEISHA
Number of participate film producers: 27 (11 countries/regions)
Number of Business meetings: 96
SN AR#E - KADOKAWA, FBaktt. 54t TiF & &£7E+.

RYIIT - IZy X BANEH
SNRE70F2a—4— 11 »E27 5

AL - 96
Organized by

OVE RVI EW /F*ﬁ{E*E%% Ministry of Economy, Trade and Industry (METI)
Ministry of Internal Affairs and Communications (MIC)
UNIJAPAN

Supported by (Alphabetical Order)
The Association of Japanese Animations
Computer Entertainment Supplier’s Association
Digital Content Association of Japan

EVENT DATES / OPEN HOURS Federation of Japanese Films Industry, Inc.
Foreign Film Importer-Distributors Association of Japan
The Japan Commercial Broadcasters Association

Oct 30 Wed 9:30 AM - 6 PM Japan ETternaIkTrade Organization(JETRO)
Japan Film Makers Association
apan Video Software Association
OCt 31 Th u 9 : 30 AM - 6 PM -Ilefdan\:ei (Jaspa:\ Busir)vAess Fec:eration)
Motion Picture Producers Association of Japan, Inc.
Nov1 Fri  9:30AM - 4PM
=
EVENT VENUE &35 anEns

. . BHY
Tokyo Metropolitan Industrial Trade Center jaummEEA 229w

HAMAMATSUCHO-KAN %1% (UF. E+HE)

] g —MrtEE A REEXRAFEE S s - 9 5
1-7-1,Kaigan,Minato-ku, Tokyo A\ A SR B G R ERES T 5 —EAETE
BRI EER S 2 — EMATEE —MAFEA AL E21-FT L 2—FT (AL MR

e — . . - e —MBEMEEA FT2LAL TV HBE
RRMBEXEE1-71 RERFA— T2 BEEE AARELEEGS

— gt EEA BARBRE RN (EEEE
—RAEEA BARKY 7 MR
—MHEEA BARERGEE S
—igAtEEA BABE RS
BWIAATEEAN BARS REHE
— At EEA BARRRBRS®E R

OTIFFCOM All Rights Reserved.
This publication may not be reproduced, in may form, in whole or in part, without the express written permission of TIFFCOM.
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Tokyo International Film Festival 2024

5370 REERRBRER

The 37th Tokyo International Film Festival was held for 10 days in the Hibiya, Yurakucho, Marunouchi and Ginza areas. A new Women's
Empowerment section focusing on the advancement of women was created, bringing the total number of films screened to 209. The jury
was presided over by Hong Kong actor Tony Leung, and other prominent international filmmakers such as popular Chinese actors Zhao
Liying and Jackson Yee, Cannes Film Festival's general delegate Thierry Frémaux, and Berlin International Film Festival's festival director
Tricia Tuttle were also joined. and which made the festival lively affair befitting an international film festival. The Tokyo Grand Prix, the top
prize, was awarded to "Teki Cometh,” the first Japanese film to be selected in 19 years. The festival was a great success, attracting 181,020
visitors over the 10-day period, a significant increase from the previous year's 143,498.

56 37 AR RERMEZR I ALES - BEE - ADOA - $FET D 7ICSBEK. 10 HEOBRETREINE L, #
LM DFERICEREH T [T4 AR TINT—X > MERF] ZAIE% L. ERLAHIZ 200 KICEE, BE
RERICFEEDZE I Z=— - LA ZHMA, FEODATHFEF v+ - VA1 — -V oFzP— HPXERE
MEZENYy TOT AT — - JLE—CNIVY CEEBMERE I AT /N - T LIEZ—DRIIT - 2 NLEE,
R -HHEADP RS L. EFREZRICHEELVWER I SN FZEEEDE L BREOERIF TV IR 19 ER
V&G BEEER [ P2E, 10 BRIOEEEE 181,020 A EFIED 143,498 Ah S5 AKX L BIFL. ABERD
2BICEEHALCE LA

© 2024 TIFF

23






