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TOKYO INTERNATIONAL FILM FESTIVUAL CONTENT MARKET
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Scenes from

TIFFCOM 2025







Summary

The 22nd edition of TIFFCOM was held over three days from Wednesday, October 29 to Friday, October 31,

2025, at the Tokyo Metropolitan Industrial Trade Center HAMAMATSUCHO-KAN. The total number of participants

reached 4,610, a 13% increase from the previous year, with both the number of participating countries and regions

as well as the number of exhibiting organizations increasing. Through initiatives such as a renewed venue layout to

enhance the business environment, TIFFCOM continued to evolve beyond a marketplace for completed content,

establishing itself further as an international content market that fosters new creative encounters.

2025, H22@BEEAZ TIFFCOMA 10 A29H (k) ~318 (£) ®3 M. RRBPLEXES 2 RNRAETHEINEI UL,

WEMERE 4,610 ATHIFL 13%0EMERY. S2MELHE. HEAFOKEVThbRELELE, RBOLATUERIFT2HE.
SHREVRVEVAIREOBEBICRN. hROFRICEEELHT. HARIUI T4 TRHRVEEZHTERIY Y 7—F v LT,

EHRBENEERTELE,

Total Participants Breakdown of Meetings
ﬁ:ﬁ%bu%ﬁ (Content / Service Category)

4 61 0 T’Eﬁ?ﬁo)ﬂﬁf\‘ @rFry/ H—ezp5731Y-)
! 4 % Valid Responses (B%NEIZ$) : 181
%20244F:4,088 40.3%

Film (Live Action) : BtiE (£E)

38.7%

TV (Animation): 7L E (Z7=ZA—Y3)

Participants from Abroad

Film (Animation) : BRE] (7=4—Y3>)

T _33.2%
1 1905 TV (Live Action) : L E (£E)

* 41% of total number of participants. _ 1 1 01 %
KBS MEHDL1% IP (Intellectual Property) : IP ( %N&984 EEHE )
[ ] 9.4%
Mobile / Internet : €781V /A & —%v  (OTT, VOD)
[ ] 7.2%
P .. . Documentary : FFax2%1)—
artICIPantlng - ] 3.9%
Countries / Regions Charactor : #4575
SHNE - i ] 3.9%
4 6 Local Culture / Region / Tourism : #3301k, /#75 /v —1) X &
] 3.3%
Music : F#
[ ] 3.3%
Home Entertainment : R—ATI 254 A | (DVD, Blu-ray, etc.)
L ] 24.8%

Business Meetings
(AL

Other : ZDfta*

*New Media:&##%fi (CG / Digital: 7Y %)L/ VR/AR) . Format:7#—= b,

Short:52#%. Game:s'—4. Original Story (Novels / Comics):BfE (/i /23y
' 7). Book Adaptation: & & DBL{&{LHE. Remake:!) X1 7. Inflight Entertainment:

BRI 2—514 b Concert:a 4 —b, Artist/ Talent 7—54 X b /&L |



Features

“Tokyo IP Market: Adaptation & Remake (TIPM)”
Introduced for the Global Development of Japanese IP
[Tokyo IP Market: Adaptation & Remake (TIPM) | #48). BZ&® IP B %581t

In response to growing global demand for Japanese IP, the existing “Tokyo Story Market” featuring publishers of manga,
novels, and other works was rebranded as "Tokyo IP Market: Adaptation & Remake (TIPM),” with the participation of
production companies holding remake rights, expanding the range of IP. Open pitches were held by each company,
and 129 business meetings took place over the three days. A framework was established to connect publishers and
production companies with overseas producers, supporting the international development and production of audiovisual
works based on Japanese IP.

BA® IP OMANZEILKREZR. w7 - NHRAEEDHER%FF D HARME A BN T 5 [Tokyo Story Market| DFEEILAL. VAL THEZRD
MGHIES 12T % [Tokyo IP Market: Adaptation & Remake (B&FR TIPM) | (U TS50 F 120, &ic&aF+—T EvFEREIh.
3 AT 129 hOEKHIRH, iRt - FlESeBATOT 21— —%24 %, BARIP OBHNEREREGHEEZERL T4 AL,

Revitalizing International Co-productions
EBRIERIREDFMEAL

This year’s Tokyo Gap-Financing Market (TGFM), now in its sixth edition, featured 23 projects. A notable trend was the
strong selection of projects from Southeast Asia—including Indonesia, Singapore, Malaysia, and Vietnam. Alongside three
specially selected Italian projects commemorating the 2024 Japan-Italy Film Co-production Agreement, the lineup signaled
growing momentum toward further revitalization of international co-productions. Additionally, TGFM hosted talk sessions
on "Funds and Grants” and “Project Markets,” which are essential to international co-productions. Together with its awards
ceremony held on the final day, TGFM provided multifaceted support for co-productions from knowledge sharing to project
recognition. Continuing from previous years, a pitching contest co-hosted by the MPA and Digital Hollywood University
was also held. The event proved highly successful, featuring finalists from a public call for young talent, along with pitching
winners from a joint workshop co-hosted by the Korean Academy of Film Arts (KAFA) and Tokyo University of the Arts (TUA).
These initiatives, combined with various seminars on ASEAN co-productions and international expansion, solidified TGFM’s
role as an essential platform for diverse cross-border projects.

EiRMEMCEDEEFAE~Y—4 v I [Tokyo Gap-Financing Market (B&#5 TGFM) ] &, S ET6EBOREZD A 23 REN S, RFEE.
AVRRY T, YUHR=I, ZL—Y T NP FLEVERET7IYT7HOREANENLS. BFREXREERER (2024) 2RaLT
BABIRINAE(ZYT7D3REEALE. EBRERREDEELE—BNKROIBELANELE, [770F-BIKE] [DE~v—4 v ]
AF—vllUAEb—0tyYa aEEL, BRKBICE7T7-FREXEZTV. NBLEISCEOBELZITSANCERARELXIE. £
MPA EFI BNy FAZREOEYF S - AV FTAMEMELCLHEEEEL. EFABREO I 74F U MOED,. BEMRBE7HF 2
— (KAFA) - RREREMAZ (TUA) HET7—2YavToEyFUo I EFENSM. ASEAN EOHEREERBAERCETIEIF—6&
. BEEEAASHEATOVIINEBACEBLLELE,

Further Seminars Expansion
I F—DEILHBILFE

The seminars, scaled up to 20 programs across three venues covering the themes such as “Japanese IP” and “International
Co-production with ASEAN,” featured a lineup of key figures and creators leading the content industry in their respective
countries. The program offered practical and diverse sessions, ranging from the latest trends in international co-productions
in Southeast Asia and the global adaptation of Japanese IP, to the overseas expansion of anime and live-action works, as well
as talk events with popular actors. With over 2,700 attendees in total, the venues were filled with great enthusiasm.

[BA® IP] [ASEAN EOEBRHERIEME] BEEZT—<(CBA. 3RB 20 RNERT—LT7yTLEEIF—CR, EEDOIVFTUVER%
ES|TAF—N—Y R INI(E— D54 LBE, RET7IYT7ICBI2EBREREERPERIPDS/O—/NILBGEE V2 EEF L DL,
ToAREERGOBNER. ASHBEDOI—AV I ETEBRNI OBHASA U F v TE2ERE, SBEEN 2,700 AEBAZRIEEHNTE
HHF. BRIchANELE,



Visitors

The number of registered "Visitors," which comprised buyers, producers, and investors, increased by 17% compared to the previous year. In addition, the proportion of
respondents who answered that they were able to develop new business partners further rose by 5% year on year, while those who reported having business discussions
on projects other than completed content increased by approximately 10%. These results indicate that TIFFCOM is being increasingly utilized not only as a venue for
discovering new opportunities for content acquisition, butalso as a platform for finding partners for co-productions and other collaborations, as well as projects and IP
NAY— TOFa—H— AN E—%ET [Visitor] OFHFEREG. FIEL 17%EEKRBMBO. [FHRIGIRFORMHITEL] T3
86 5% LR, [ERLEIYFTUIYLUNDERET4] LTHEMEEH 10%EATVES, TIFFCOM A>T VEBAOHRERO &4
5%, HREBME/ -t F— RE - IPERTBELTERINTVSILERITVET,

Purpose of Your Visit muttiple Answers Allowed) Number of Visitors by
RBOEH (EREST) Country / Region
76.4% E - g5 £ 42—
To find partners to co-produce / Networking : EY 3 Z/¢—FF—/ AR <) A A=ES 509
I  64.8% Asia (Excl. Japan) /797 (B&LIY) 536
To find and buy content : X F(7aAVF Y OEIE - BA China /®E 110
] 20.8% Hong Kong /&# 49
To find investment opportunities : #&%ENTOYz S MEL India /4> F 8
] 17.6% Indonesia /{1 > FxY7 9
Seminar : £3F—0%F# Republic of Korea / #[E 164
] 10.7% Macau /7 h# 2
Tokyo IP Market / Adaptation & Remake : IP v—4 v | / RIEEROBIR B LV A1 S Malaysia /7L —Y7 8
4.0% Mongolia /E> T 10
Academic research : 25T Philippines /7141)E> 8
] 21.0% Singapore /Y HR—IL 21
Other : Z0ftt Taiwan /&% 75
Thailand /24 54
Vietnam /N FF A 13
Cambodia /A RI7 5
Meetings at the Venue Middle Bast /FR 12
o487 = Israel /4 XZ LTIV 2
RBTOEK Kuwait /77— 1
* Valid Responses (F#h[EI%& %) : 258 Qatar /AZ—) 2
Saudi Arabia /YUY T7ZET 3
Tiirkiye ./ kJL3 3
Meetings with Japanese Companies United Arab Emirates /75 7 & REEF} 1
A2 REOmE
Australia /A—2}Z1) 7 5
Meetings with non-Japanese Companies New Zealand /=1—I—5F 1
L
Austria /A —X )7 2
Denmark /F>v—% 1

Finland /745 F 5
France /75X 29
Germany / FA 10
Did You Manage to Find New Business Partners? haly /45)7 4
Kazakhstan /h# 2724 1
HMRIGHFORRETEELED? Luxembourg /o> TILY 1
* Valid Responses (A%1E1& %) : 240 Netherlands /45> % 1
. . . Norway / /I x— 1
@ s AL Poland /K= > F 2
Russia /AY7 14

o,
83 A) Spain /Z~A > 3
Switzerland /X1 2 1
Ukraine /72514 2
United Kingdom /4 F1) X 13
. . . North America /b 93
Did You Have Any Meetings aside from Canada /734 16
Acquiring Completed Content? United States //741) 77
= e (R Sy % iy Latin America /XK 8
SRR LAEAVT VLN OEREITOELED? Mexico /A% a
* Valid Responses (AZIEIE#) : 240 Brazil /75 4
. Yes: (&L NotL L A Nigeria /74 Iz 7 2
Total /&&F 1,256

()

58 /O Countries - Regions /& - i % a4



Business Category i

Total number of answers EIZ#% 1,256

Japan ER

9.6%
Production: 84k /il

Overseas &%

Distribution: E2#&

] 5.1% I 9.3%
Broadcasting: BGX Production: B4E /i {E
] 4.5% IS 5.7%
Distribution: E2#& Broadcasting: #i%
| 3.9% I 3.8%
Streaming: {5 Streaming: B2fs
I 23% [IE 3.1%
Post Production/Translation service: License Management: 74 X712 —I A b
EF A U=L L DEP E
I 2.1% Marchandiging: B &1t
Advertising/PR/Marketing/Management: o
K&/ PR/ V=UF42T /2HIA b L 2.1%
o Advertising/PR/Marketing/Management:
| 21% K&/ PR/T—5F42Y/TERIAVL
Publishing: AR [ 1.8%
[ ] 1.4% Festival/Market: 7T 74 /%)L ~7—4 v b
ing: AL s
Consulting: A>HILF4 25 ] 1.6%
| 1.3% Post Production/Translation service: K2 F 7RSSV a> /B
. S RTR—TAS

License Management: 714 £ Xvx—I 4| [ 1.6%
I 8.3%  Sales Agent: =L RT—Yz >}
Other: 2D ft*

o — m 1.3%
Total /&5t 40.6% Financing & Investment: & & f:E&% &
% Event O ization: 4 ~ > b E . Artist M t 7 —F AR . 07%

vent Organization: 1 ~ > . Artist Management: 7 — 5 .

b+ %% —Y A~ k. Marchandising: # & {t. Industrial Union/Guild/ Pay TV: B TV
Assosiation/Organization/Film Fund: ¥R H 7477 F. Sales _ 7.6%
Agent: £—JLRT—Jx b, Festival/Market: 7z F 4 /5 /7 —4v Other: Z0ft*
}. Music Industry: % % % R. Financing/ & Investment: ¥ % T 3% & thet:
#&. Coordination: 3 — 7 1 & — b. Government Agency/Embassy/ Total /A%t 59.4%

Municipality: RB T/ AfE8E,/# 5 BEHF. Theatrical Exhibition: 817,
Pay TV: H#t TV. Publicity/PR: E& / [K 3. Education/Training: # &
« Inflight Entertainment: R T>&—F1 >4, Legal
Service: i&##—EZ. Film Comission: 74/L.Aa3yyal

* Event Organization: 1 ~ > b Ef#. Publishing: Hf&. Consulting:
AYI 515, Education/Training: ®E /L —=>% Inflight
Entertainment: # M T > % — 54 >4 > b. Film Comission: 7 1 Jb &
3 % v ¥ 3 ». Theatrical Exhibition: # 7. Government Agency/
Embassy/Municipality: A& ¥/ AfE#8 / #% B54%. Coordination:
a—F4&—b. Industrial Uni ild iati izati

Fund: R Mk 74477~ F. Music Industry: EEXEFR. Artist
Management: 7—5 42 b+ vR—Y 4>}, Legal Service: JEHIH—E X

Content / Service Category av5>v #—Ezh7I0—

Total number of answers [EI%#

1,256

Japan ER

11.0%
Film (Live Action) : & (£F)

Overseas &%

21.3%
Film (Live Action) : BE (REF)

10.1% 12.5%
TV (Live Action) : FLE (£E) TV (Animation) : FLE (7=4—¥Ya>)
| 5.9% I 8.5%
TV (Animation) : FLE (Z7=4—Y32) TV (Live Action) : 7LE (£E)
[ 25% I 5.8%
IP (Intellectual Property) :IP (%094 EEHE) Film (Animation) : M| (7=4—Y3>)
. 2.0% [N 2.9%
Film (Animation) : BRE (7=A—Y3>) IP (Intellectual Property) :IP (A0&98FEEHE)
[ ] 1.3% [ ] 2.0%
Mobile/Internet: €/X1JL /4 »&Z—*xv } (OTT,VOD) Mobile/Internet: £/X(JL /4 > Z—*% v} (OTTVOD)
| 7.8% I 6.4%
Other: 2D fh* Other: ZDfth*
Total /&%t 40.6% Total /&K 59.4%

* Original Story (Novels/Comics): B fE (/8233w 2). New
Media : &#7#fi (CG / Digital: ¥ %L / VR / AR). Documentary:
F#a24 >80~ Music: E%. Short: 5848, Software/Equipment/
Technology: V7 bz 7 /#8 /55/AY—. Artist/Talent: 7—5 42
b/ &L b, Character: ¥+ 32 %—. Book Adaptation: & # DB &
{LHE. Game: 4'—A4. Home Entertainment: A—AT»&—F4 A b
(DVD, Blu-ray etc.). Inflight Entertainment: BRI > 2 —F1 4>
P, Concert: A>#—F. Format: 74—vv b

* Documentary: F¥24>%1J—. New Media : &##fi (CG / Digital:
FYBIL/VR/AR). Format: 74—vv b, Concert: A>#—F. Original
Story (Novels/Comics): R#E (A8 33v ). Toy: LA, Music: &
%. Software/Equipment/Technology: Y7 b9 =7 /1488 / 75/ 09—,
Local Culture/Region/Tourism: #4#3Xt /#.75,/Y—1) X 4. Short: 4548
Character: ¥ + 7 7 % —. Book Adaptation: & & 0 Bt {& {L #. Game:
4=, Home Entertainment: k—AI»Z—54 >4k (DVD, Blu-ray
etc). Webtoon: =7 ho—>. Artist/Talent: 7—F4 X}/ &L b,
Inflight Entertainment: AT 2 —F1 >4 b

Genre (Multiple answers allowed)
R v IV (EREE)

65.0%

Drama: F5~+

61.7%
Action: 77¥ax
[ 5 3. 2%

Comedy: I 471

I 50.0%

Entertainment: T>Z—54 A b

I 45.9%
Love / Romance: 77 /A7 X
I 44.2%
Fantasy: 778 —
| 43.9%
Thriller: 2~
] 41.4%
Horror: K5 —

| 36.2%
Documentary: FFa42%1)—
| 35.0%
Children: F#tm i+

] 27.6%
SF

] 27.5%
Crime: 771 &

| 25.3%
Historical: FEs2

I 22.1%
Education: &

I 20.9%
Musical: 22 —Y%hIL

] 20.8%
Idol: 74 FJv

] 20.8%
Lifestyle: 4 7X24 )L

I 20.5%
Sports: RF—

] 20.4%
Food: 7—F

] 17.8%
Travel: FZ~IL

[ 17.7%
Variety Show: NI 54 —Y3—

[ 14.7%
Reality Show: Y774 —Ya—

| 13.0%
Game Show: ¥'—4Y3—

| 10.7%
Western: VT4

| 7.3%
Other: Z 0t




Exhibitors

The number of exhibitors increased by approximately 14% year on year, with participation by Japanese companies
rising by around 10%. In addition, participation from across Asia expanded primarily through pavilion exhibits,
showcasing a stronger and more strategic regional presence. There was also a notable increase in interest in

exhibitions aimed at promoting production technologies and filming locations, highlighting TIFFCOM'’s growing
role as a multi-layered international business platform that goes beyond content sales.

[Exhibitor] (WEE) DERETFLEDK 14%1EE A, BALEOHEEN 10% LR 7IT7HLOHES/SE )AL ZFDICHAL. Hig
ELTOFERLEBAASNN —BEZCAVELE, S5 FHERMIPOS—Ya 0T 0E—Ya 2BMELEAHBAOBOERE.
TIFFCOM »ERDE—ILRIZEEEL RV, SUBBHAEREIRR - TF7Y I+ —LELTHRRUITVAI LA DAVET,

Purpose of Your Exhibit Number of Exhibitors by
HEDBH Country /Region
& - iRl R E K
PR/Sales of Completed Content : SEF 37 Y® PR /+£—ILX NETSEN] A =P: 128
——— 17.6% .
Networking with Industrial Professionals: ¥R BIRE E OXF (R F7—F2%) Asia (Exel. Japan) T (BALS) 169
| 12.9% China /H[E a1
Gathering the Latest Industrial Trends : #R O & #1E#RINE
— 11.9% Hong Kong /& 3
International Co-production Opportunity : E BRIl /E
I 10.9% Philippines /74 E>
Sales of IP (Intellectual Property) : IP (X1K984EEHE) DtE—ILX Republic of Korea /82 42
— 6.2%
PR/Sales of your Services : f—EZX®D PR /£—ILX Singapore SV AHR—IL 2
E— 3.6% . :
Financing/Investment : &£ /& Taiwan /878 54
. 55 Thailand /%4 25
Sales of Remake Rights : ) X/ ZHED+E—ILX
[ 1.8% Vietnam /~ hF4 1
PR of Shooting Locations : B4 #1M PR
- 1.5% Middle East /qﬂi 1
Sales of Book Adaptation Rights : EFEDBG(LIEDE—IL R liran /45 1
[ | 1.0%
Other (please specify) : ZMfth Europe /3—0Ow/¥ 22
Slovakia /2A/3%7 1

. . Russia /BY7 21
Did You Manage to Find
New Business Partners? NErn e /26 2
FREGIMFORMETEELAD? USA /TAUH 2
@ veszv No:LiL Total /&&t 322

CounriesRegions /- 1 "



Business Category i

Total number of answers [EIZ&#%% 304
Japan ER Overseas &5

10.9% 20.4%
Broadcasting : fti% Production : &4k /il {E
I 16.5%
Production : &k /il Distribution : Eg#&
| 4.6% I 6.9%
Sales Agent: £—)LXT =Yz} Broadcasting : %
] 3.6% [N 3.6%
Distribution : Fg#a Sales Agent: £—)LRT—Yx b
] 3.3% [ 3.0%
License Management : 74 £ X7 3x—Y A b Streaming : E2fS
] 23% Il 2.0%
Publishing : AR Government Agency / Embassy / Municipality :
] 2.0% REF/KEH/ HEAE
Film Commission : 74/LbA33yyar - 1.7%
- 1.0% Industrial Union / Guild / Association / Organization / Film Fund :

Industrial Union / Guild / Association / Organization / Film Fund :

EREK TANLTF R

¥R T1VLT7F 1.3%
0.7% Post Production / Translation Service : K2 F7A& v a> /BiR

Advertising / PR / Marketing / Management : 1.0%

K&/ PR/ V=540 /2x—VA b Festival / Market : 7251 /%)L /=4 b

m 0.7% 1 0.3%

Government Agency / Embassy / Municipality : Artist Management : 7—F 1 X | - v Rx—I A

REF/AEHE/HEA | 0.3%
0.3% Event Organization : 1~ h E 4

Festival / Market: 7xXF1/5)L/7—7v b | 0.3%
0.3% Film Commission : 74JLA03yvay

Legal Service : AR —EZ I 0.3%

] 0.3% Financing & Investment : & iE4&E

Music Industry : FE¥ER I 0.3%
0.3% Merchandising : B aa{t

Post Production / Translation Service : K2 b 704 7Y a> /BIR 0.3%
0.3% Publicity / PR : B{%,/ [K4R

Streaming : B2fg Total /&5t 58.2%

- 13%

Other : Z0fth

Total /&t 41.8%

Content / Service Category av5>v / #—tEzh7I0—

Total number of answers EIZ#%

304

Japan ER

13.5%
TV (Live Action) : FLE (RE)

Overseas &/

TV (Live Action) : FL-E (REF)

. 11.5% 16.8%
TV (Animation) : FLE (7=4=¥3Y) Film (Live Action) : BRI (%)
| 9.9% [N 4.9%
Film (Live Action) : Bt (RE) TV (Animation): FLE (7=4—vY3Y)
[ | 1.3% [ | 1.6%
Film (Animation) : BREBl (7=4—Y3>) Film (Animation) : BRE| (7=4—Y3>)
[ ] 1.0% [ ] 1.3%
Local Culture / Region / Tourism : #3834t / #75 / Y —1) X & IP (Intellectual Property) : IP (A1#Y84 EEHE)
|| 1.0% N 1.0%
IP (Intellectual Property) : IP (408984 EE4E) Format: 7#—=v b
[ ] 1.0% 1 0.7%
Book Adaptation : EFEDBIKILHE Local Culture / Region / Tourism : #3834t / #8675 / Y — X &
[ ] 0.7% 1 0.7%
Documentary : F¥ax>&1)— Mobile / Internet (OTT, VOD) : /34 )L/ 4 > &—%v } (OTT,VOD)
[ ] 0.3% 1 0.7%
Music : HF% New Media (CG / Digital / VR / AR) : &##%# (CG /FY%IL./ VR / AR)
[ ] 0.3% 1 0.3%
Remake : )41/ % Artist/ Talent: 7—F4 X}/ ZL- > b
[ ] 0.3% 0.3%
Software / Equipment / Technology: V7 ko= 7 /i385 5/ 09— Character: ¥ +394%—
[ ] 0.3% | 0.3%
Short : £2#R Documentary : F¥ax>%1)—
0.7% | 0.3%
Other : ZOfts Short : 4248
Total /A& 41.8% 0.3%
Software / Equipment / Technology: Y 7 =7 /2% /572/09—
1.0%
Other : ZDfth
Total /&5 58.2%

Did You Have Any
Meetings aside from
Content Sales?
aAVFYDE—ILZES OFEH T
TOELED?

. Yes: (&L
75%

No:L Wi

Types of Deals
other than Content
Sales

(Multiple choice allowed)
AVFYDE—NLRLUS DEHD
B (EERIR)

60.0%
International co-production : El BRI #lfE

] 24.0%
Remake : U4/ 2

I 21.0%
IP (Intellectual Property Rights) : IP (408984 EEHE)
] 20.0%
Fundraising/Investment : E&{83E &
] 17.0%
Localization : A—HF4 X

| 10.0%
Book adaptation rights : EFE D BR{K{LIE

|| 10.0%
Filming location : A4t

] 16.0%

Other (please specify) : Z Dt ( B (<)

Future Focus Areas
other than Content

Sales

(Multiple Choice Allowed)
SHgBELAVIAYFTYYE—LZR
LA DOBEHDE (EHRIR)

59.0%
International co-production : El BRI #lE

37.0%
Fundraising/Investment : &£ & H&

32.0%
Remake: U4/ 2

28.0%
IP (Intellectual Property Rights) : IP (40&# ZE#E)

11.0%
Localization : A—HF4 X
] 11.0%
Filming location : A%
[ | 8.0%
Book adaptation rights : E5DM{G(LIE
[ | 8.0%

Other (please specify) : ZDfth (A& (C)




Exhibitor List

ABC Animation, Inc.

ADK Emotions Inc.

Aichi Television Broadcasting Co.,LTD.
Akita Broadcasting System, Inc.
Amuse Creative Studio Inc.

Animation ID

Aniplex Inc.

ARTicle films

Asahi Television Broadcasting Corporation
ASHI PRODUCTIONS CO.LTD.

Asmik Ace, Inc.

Atelier ERICA

Avex Pictures Inc.

AX-ON Inc.

Bandai Namco Filmworks Inc.

Bitters End, Inc.

Broadcast Program Export Association of Japan(BEAJ)
CBCTELEVISION CO.,LTD

CHUKYO TV

ColorBird Inc.

Culture Entertainment Inc.
CyberAgent, Inc.

Dentsu Anime Solutions Inc.
DMM.com LLC

E.x.N K.K.

EARTH STAR Entertainment.CO.,Ltd.
EMUS International Co., Ltd.

FANY Studio

Fuji Creative Corporation

Fuji Television Network, Inc.

Fukuoka Broadcasting System Corporation
Fukuoka Film Commission

FURYU Pictures Corporation

GAGA Corporation

Gentle Underground Monkeys

GETA FILMS/Green Light LLC.

GREE Entertainment, Inc.

Hakuhodo DY music & pictures Inc.

2th Floor Venue

2-33

06

07

2-28 2-29 2-30

2-19

2-27 2-26 2-25 2-24

!

4-27
417
3-14
3-11
2-28
4-52
4-21
4-30
3-21
4-02
230
4-26
4-48
3-02
4-38
2-07
3-02
3-22
3-04
2415
2-11
4-44
4-33
4-16
4-30
2-11
4-18
3-20
313
313
3-11
2-03
4-04
2413
4-30
2-24
4-09
214

2-04

2-08

2 2-18 2-17 2-16 2-15

2-20

Happinet Media Marketing Corporation
Happinet Phantom Studios

Hokkaido Broadcasting Co.,Ltd
Hokkaido Cultural Broadcasting Co., Ltd.
Ibaraki Film Commission

Japan External Trade Organization (JETRO)
JP- KR Producers Exchange VIPO/ KOFIC
K2 Pictures Inc.

KADOKAWA Animation

KADOKAWA CORPORATION
KADOKAWA CORPORATION
Kagoshima Yomiuri Television Co., Ltd.
Kansai TV

KING RECORD CO., LTD.

KINO FILMS CO., LTD

Kochi Broadcasting Co., Ltd.
KODANSHA, Ltd.

Kodansha, Ltd.

Kumamoto Kenmin Television Corporation
Kyoto Broadcasting System Co.,Ltd.

LYD Co., Ltd

MAHO FILM CO., LTD.

Marvelous Inc.

MBS (Mainichi Broadcasting System, Inc.)
Miyagi Television Broadcasting Co., Ltd.

NAGASAKI INTERNATIONAL TELEVISION
BROADCASTING,INC.

Nagoya Broadcasting Network Co.,Ltd.
Nankai Broadcasting Co., Ltd.,
NBCUniversal Entertainment Japan
NHK ENTERPRISES, INC.
NIHONBUNGEISHA Co. Ltd.
NIHONKAI TELECASTING CO.,LTD
NIKKATSU CORPORATION

Nikkei Inc.

NIPPON ANIMATION CO., LTD.
Nippon TV

NPO Entertainment Lawyers Network
OKURA PICTURES

PONY CANYON INC.

PRODUCTION I.G

Rakuten Group, Inc.

RKB Mainichi Broadcasting Corp.
SANDO PLUS Co., Ltd.

Sapporo Film Commission

2-02 2-01

Information
Exhibition
counter
2-09 2-10 2-11
2-13 2-12
2-IP
Tokyo IP Market:
Adaptation & Remake
2-22 2-23

216
2-16
3-22
3-13
203
4-43
2-04
217
4-32
212
2-1p
3-11
3-09
4-34
2-29
3-11
4-08
2-1p
3-11
3-16
2-09
4-47
4-37
3-06
3-11

3-11

3-08
3-11
4-39
3-01
2-1p
3-11
2-19
3-14
4-07
312
4-05
2-27
4-35
4-19
4-42
3-22
4-30
2-03



SEIBU HOLDINGS INC. 2-03 YTE LTD. 3-05

Shin-Ei Animation 4-12 Ziine Studio 4-03
SHIZUOKA DAIICHI TELEVISION CORPORATION 3-11

Shochiku Co., Ltd. 2-23 Al KlingAl 5-03
Shogakukan-Shueisha Productions Co., Ltd. 4-45 As One Pictures 5-04
Short Shorts Film Festival & Asia 2-25 Beijing Dream Planting Film Corporation Limited 5-04
SHUFU TO SEIKATSU SHA CO., LTD. 2-IP Beijing Enlight Pictures Co., Ltd 5-04
SPO Entertainment Inc. 3-03 Beijing Filmtag Technology Co., Ltd. 5-03
SQUARE ENIX CO,, LTD. 2-IP Beijing Filmtag Technology Development Co., Ltd. 5-04
Starry Cube Corporation 4-36 Beijing Hugoeast Media Co., Ltd. 5-04
Studio Pierrot Co., Ltd. 4-14 Beijing Reliable Media Co., Ltd. 5-04
STUDIOA4°C Co., Ltd. 4-20 Beijing Zi Yue Hai Shi Cultural Media Technology Co., Ltd. 5-04
Telecom Staff Inc. 3-02 bilibili 4-28
Television Iwate Corp. 3-11 Blue Fox Pictures 4-11
Television Osaka, Inc. 3-14 China Film Group Corporation 5-04
Tezuka Productions 4-13 China Huace Film & TV Co., Ltd. 5-03
The Klockworx Co., Ltd 2-26 China Media Group 4-51
The Sapporo Television Broadcasting Co.,Ltd. 3-11 China Pavilion 5-03
Tl ComNet Japan 4-10 Damai Entertainment 5-04
TMS ENTERTAINMENT CO. LTD. 4-31 Ether Production 4-30
Toei Animation Co., Ltd. 4-23 Future TV 4-40
TOEI COMPANY, LTD. 2-21 Glamor Image Pictures 5-04
TOEI COMPANY, LTD. 2-IP Gold Valley Films 5-04
TOHO Global Inc. 2-22 Guangdong Winsing Company Limited 5-04
Tokai Television Broadcasting Co., Ltd. 3-13 Guangzhou Alpha Culture Co., Ltd. 5-04
TOKYO BROADCASTING SYSTEM TELEVISION, INC. 3-26 Highlight Entertainment Co., Ltd. 5-04
Tokyo Contents Incubation Center 4-06 Huanyu Entertainment 5-03
Tokyo Docs 3-02 Hy Media 5-04
Tokyo Film Commission 2-02 iQlYI,INC. 3-18
TV Asahi Corporation 3-25 Juhe Films (Shenzhen) Co., Ltd. 5-04
TV Kanazawa Co., Ltd. 3-11 Linmon Media International Co., Limited. 5-03
TV TOKYO Corporation (Animation) 3-24 Monar Films 5-04
TV TOKYO Corporation (Live-action) 3-23 Ori Animation 5-04
UNION TV & MOTION PICTURE CO.,LTD. 3-02 Shaanxi Culture Industry Investment Holdings (Group) 5.03
VIPO/Japan Film Commission 2-03 Co. Ltd.

Warner Bros. Japan LLC 2-20 ShaanxiAMedia Conyergence ‘ 5-03
Wovn Technologies, Inc. 4-41 (Shaanxi EroadcashngACorporanon)

WOWOW INC. 315 Shanghai SENYU Media o 4-53
WWWave Corporation 4.25 Shenzhen Kukan Culture Communication Co., Ltd. 5-03
YAMI Inc. 3.02 EII:AEI_ll\_léSEN TENCENT COMPUTER SYSTEMS COMPANY 3.17
Yankawa Showten Inc. 3-02 Strawbear Entertainment Group 5-03
Yomiuri Telecasting Corporation 3-05 Woola Pictures Entertainment Limited 5-04
Yostar Inc. 4-49

3th Floor Venue

3-01
3-06 3-05 3-04 3-03 3-02
3-07
3-08 3-09 3-10 3-13
3-1 3-12
3-16 3-15 3-14
3-18 3-17
3-19 3-20 3-21 3-22 3-23 3-24 3-25 e

! !

11



XIAOWU BROS.

XIXI PICTURES
XIYING Group Co.,Ltd
YOUKU

Hong Kong

Asian Film Awards Academy
Hong Kong Trade Development Council
Medialink Entertainment Limited

Madakto Pictures

Philippines

Viva Communications, Inc.

Republic of Korea

Al Contents Lab (MBC C&I)
ASTORY Co.,Ltd.

BIGHOUSE ENTERTAINMENT Co.,Ltd
Bucheon International Fantastic Film Festival / BIFAN
Channel A

CJ ENM

CMNIX

Coupang Play

DAEHAN MEDIAWORLD
EVENENT Co., Ltd.

Funnycon Co., Ltd.

GE (General Emotions) Production
Grafizix Co., Ltd.

Helicon Studio Co., Ltd.

Hive Filmworks Inc.

INOLMEDIA

INSHORTS.AI

Jaye Entertainment Co., Ltd.
K-MOVIE ENTERTAINMENT

K20

KBS Media Ltd.

KIMJONGHAK PRODUCTION
Korea Creative Content Agency
Korean Film Council (KOFIC)

KT Studio Genie

LGUplus coporation

Lian Contents

3-19

2-06
4-50
4-46

4-30

2-18

4-29
5-01
5-01
2-08
5-01
5-01
2-08
5-01
5-01
5-01
2-08
4-30
5-01
4-30
2-08
2-08
4-01

2-08

5-01

4th Floor Venue

4-14  4-13  4-12

4
4-16 4-17 18
A
19
4-38  4-37 4-36 4

4-39 4-40 4-41 4-42

!

4-43  4-44

4-09

4-45

4-22

4-34

12

4-08

4-46

LOTTE ENTERTAINMENT
MooAm

More In Group Inc.
Mr.Romance

Munhwa Broadcasting Corporation (MBC)
Redice Entertainment
SHOWBOX CORP.

SLL

STUDIO GENIE

Studio S Co., Ltd.

Studio Target

Studio W.BABA

WAG

WHYNOT MEDIA

YOUNG & CONTENTS CO.,LTD

Art Pictures Distribution
Central Partnership

CTB Film Company

Digital Television Russia
Edelweiss Film Company
FERC Sovtelexport

Kinoglaz

MARS MEDIA ENTERTAINMENT
Media Technology

North Star Production

NTV Broadcasting Company
Pan-Atlantic Studio

Pimanov and Partners
Platoshka Animation Studio
Producer center of the regional cinema support fund
Red Temp Media

Russian Content Worldwide
S Sales House

SMF Animation

Voronezh Animation Studio
YARKO Animation Company

Mediacorp Pte Ltd
Waking Life Pictures

Slovak Film Commission

4-04 4-03 4-02 4-01

4-07 4-06 4-05
8
4-23 4-24 21.5 4-27 4-28 4-29
26
4-33 4-32 4-31 4-30
4-47 4-48 4-49

4-50 4-51 4-52 4-53

2-08
5-01
5-01
5-01
2-08
5-01
2-08
5-01
5-01

5-02
5-02
5-02
5-02
5-02
5-02
5-02
5-02
5-02
5-02
5-02
5-02
5-02
5-02
5-02
5-02
5-02
5-02
5-02
5-02
5-02

3-10
4-30



Activator Co., Ltd 3-07 TPOP Entertainment Co.,Ltd. 3-07
AV-JET INTERNATIONAL MEDIA CO., LTD. 3-07 Triple Fllm House Ltd 3-07
Betula Films 3-07 TVBS Media Inc. 3-07
BOMEI PRODUCTIONS CO.,LTD 3-07 Videoland Inc. 3-07
Chengguo Entertainment Studio 3-07 Vidol Co., Ltd. 3-07
CHINESE TELEVISION SYSTEM 3-07 World Softest Productions 3-07
Chunghwa Telecom Co., Ltd. 3-07 YOIISZ INTERNATIONAL MEDIA LIMITED. 3-07
Creative Century Entertainment Co., Ltd. 3-07 Yong Xian Dong Tai Visual Production Ltd., 3-07
Dreamaker Media Inc. 3-07 ZUN PENG International Limited 3-07
EASTERN BROADCASTING CO., LTD. 3-07

Fanlian Technology Co., Ltd. 3-07 9NAA PRODUCTION CO,,LTD. 2-31
Fantastic Production Co., Ltd. 3-07 BIBBIDII ENTERTAINMENT CO., LTD. 2-33
Fixed Stars Multi-Media Co., Ltd. 3-07 Chamni's Eye Public Co., Ltd. 2-31
Flash Forward Entertainment 3-07 Film Frame Production Co.,Ltd 2-31
FORMOSA TELEVISION CO., LTD. 3-07 FRT ENTERTAINMENT CO., LTD. 2-33
Gather Works 3-07 GMM TV CO., LTD. 2-33
Go Inside 3-07 HOLLYWOOD (THAILAND) 2-31
Hakka Public Communication Foundation 3-07 Kantana Holdings Co., Ltd. 2-31
HeartSphere Culture Co., Ltd. 3-07 Kantana Motion Pictures 2-31
Hope Content Marketing Co., Ltd. 3-07 LOVE MEDIA CO., LTD. 2-33
ICAN ENTERTAINMENT 3-07 MANDEEWORK CO., LTD. 2-33
iMOON ENTERTAINMENT 3-07 MCOT PUBLIC CO., LTD. 2-33
INS Cultural and Creative Industries.,Ltd 3-07 MINISTRY OF CULTURE 2-31
INTERFACE COMMUNICATION CO., LTD. 3-07 MOJO LIVING CO., LTD. 2-33
Legenda Films 3-07 NOB PRODUCTIONS CO., LTD. 2-31
LUSASA ANIMATION CO., LTD 3-07 QUANTUM PICTURE (THAILAND) CO.,LTD 2-31
MAGMART VFX CO., LTD. 3-07 RIGHT BEYOND CO., LTD 2-33
Mercury Connections Ltd. 3-07 SOF STUDIOS CO., LTD. 2-33
MUSE Communication 4-22 STARHUNTER ENTERTAINMENT CO., LTD. 2-33
Pegasus Entertainment Co., Ltd. 3-07 Thai Public Broadcasting Service (Thai PBS) 2-31
Public Television Service Foundation 3-07 Thailand Pavilion 2-32
RAYEAGLE Media 3-07 THEMEWORK STUDIO CO., LTD. 2-33
RAYEAGLE Studio 3-07 TRIPLE TRIO STUDIO CO., LTD. 2-33
RENO STUDIOS CO., LTD. 3-07 WORKPOINT GROUP 2-31
Rhythm Media Pictures Co., Ltd 3-07

Select Entertainment Co., Ltd. 3-07
SETTV 3-07 Crunchyroll 4-24
STAR VISION INC. 3-07 Full Moon Features 2-10
Studio iLYA Animation intl. 3-07

Studio76 Original Productions Co., Ltd. 3-07
The Beginning Entertainment Co., Ltd. 3-07 VIETNAM FILM DEVELOPMENT ASSOCIATION (VFDA) 2-01
The Cat Co., Ltd. 3-07

5th Floor Venue

5-01

Seminar A

5-04 5-03 5-02
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Tokyo Gap-Financing Market (TGFM)

TGFM is a market designed to support feature-length film projects at the financing stage by providing one-on-one
meeting opportunities with industry experts, helping projects move toward realization and achieve their financing
goals. In its sixth edition, TGFM selected 23 diverse projects, including outstanding projects from Southeast Asia, and
hosted a total of 442 meetings over three days. Additionally, TGFM organized talk sessions focusing on “Funds and
Grants” and “Project Markets,” which provide essential knowledge for advancing international co-productions. With
the support of sponsoring partners, awards were established, and an awards ceremony was held on the final day.

TGFM k. BELFEORBHHRFERELEIICERIFINA—PEDIF10I -T2 I EA%RHEL. REORREFEEREZY K|
T2v— v T, BOEERZSEIRE7ITNENALEZEUCEZEA 23 LEZEH L. 3AMICHAEY 442 4D —FT1 T %KM
LELE., - EREREELEDZIATYVAOMBMERD [T7 1 - Bkl [BEv—Fvb] 25—vICb—oEyya aFHELA

FED. 7TO—FABRIHRKBCRELZEEBLELE,

Number of People Participating in Business Meetings: 127 (26 Countries / Regions)

S—FAVTBMER 127 B (2610 - HiF)

The 6th Tokyo Gap-Financing Market (TGFM)
28 6 [@ Tokyo Gap-Financing Market (TGFM)

Feature Film - Fiction 15 projects

MHEELE+ 39 B

RIRRE 15 BE

Bk 23 {E

23 Selected Projects

English Title Country / Region of Production Director Production Company
1982 Viet Nam Nguyen Hoang Diep 0 Kia Hanoi Film Production
A SACRED LIE Japan Kentaro Kishi 0z Co.,Ltd
BUNNY FEVER Japan Shinji Araki Cogitoworks Ltd.
THE CHAIN OF ROSES Japan Sakichi Sato dubinc.
DINOSAUR BOY China, Hong Kong, Malaysia Zhiquan Liu $S:OFi(|:r?1n}§$§(§5§itgr:eS’
FILIPINANA aggfgo’\;;#;ilge:dfingdom, Philippines, Rafael Manueli Eg';(y)c'%lagrssiladr;;rgeemational, Epicmedia,
FOUR SEASONS IN JAVA g‘:rz:‘:s;"’s’frfg”;;gf:ds Norway, France, Kamila Andini Forka Films
HUM Philippines, United States, Poland, Singapore  Don Josephus Raphael Eblahan Erailr:zol\;gtitrlijadli’?cst’ures
KONBINI Spain, Japan Pedro Collantes Aquiy Alli Films
PIVOT Tiirkiye, Taiwan, Germany, Greece Melisa Onel Vigo Film, Aniden Film
POLARIS Japan, Taiwan Natsuki Seta Twenty First City
RHIZOME Thailand, Laos, France, Singapore Jakrawal Nilthamrong Mit Out Sound Films
THE SERPENT Brazil Diogo Hayashi Quarta-feira Filmes
THE SLEEPLESS GIRL Taiwan Francois Chang Flash Forward Entertainment
STARING AT YOUR BACK South Korea, Japan Kun-jae Jang Mocushura Inc.

Feature Film - Animation 5 projects

FToA—Y 325 PE

English Title Country / Region of Production Director Production Company
ANITO Philippines John Aurthur Mercader The Puppeteer Animation Studios, Inc.
FREEDOM IN THE SKY Japan Ayumu Watanabe Genco Inc.
GARUDA: DARE TO DREAM Indonesia Ronny Gani Kawi Animation
KILLTUBE Japan Kazuaki Kuribayashi Chocolate Inc.
8?%?}2\/’\3;;5’5ROTECTORS Colombia, Spain, Belgium Vlamyr Vizcaya Sanchez El Tuerto Pictures Sas

Italian Projects 3 projects

A121) 7RE 3 E

English Title Country / Region of Production Director Production Company
I HAVE TO FUCK Italy, Philippines Andrea Benjamin Manenti Velos s il
BEFORE THE WORLD ENDS Y, Fhtipp ) Citrullo International
TOKYO EXPRESS Italy Eros Puglielli Be Water Film S.r.l.
COPPERBEAK Italy Adriano Candiago, Movimenti Production Srl

Giorgio Scorza, Davide Rosio




TGFM Awards Winners
TGFM 77 —F ZEFER

b=
u
|
[
(=]
(o]

Tokyo Project Award

FOUR SEASONS IN JAVA
ZE{HE :[FOUR SEASONS IN JAVA]

* Jury selects an outstanding project through in-person
meetings with project representatives. / Award: JPY 2,000,000

MBERENBRERLEENI—T( Y 7EBUTHROENEREZRY
/#£2007H

JURY

Bertolin Paolo

(Venice International Film Festival Selection Comittie)
Donsaron Kovitvanitcha

(Programming Director, Bangkok International Film Festival)

Aleksandra Zakharchenko
(Head of Industry Programs, Marché du Film -Festival de Cannes)

Asian Gen-Z Award

HUM
FHAE [HUM]

Asian Gen-Z Award Special Mention

I HAVE TO FUCK BEFORE THE WORLD ENDS
FHOE:
[1HAVE TO FUCK BEFORE THE WORLDENDS]

* A selection committee comprising five film students from
universities and graduate programs awards the most compelling
project for young people aged 20 to 28.

Award: JPY 500,000

KRB EFERKE - KEREDP HLIBRERRICLD 20D H 28 ROEH
Lo THREBHNALEEZXRYE HL50 10

Kongchak Award
(Kongchak Studio Award)

KONGCHAK
FOUR SEASONS IN JAVA STUDIO

ZEAE :[FOUR SEASONS IN JAVA ]

* Selected by Vincent Villa (CEO, Kongchak Studio)

Kongchak Studio, based in Cambodia, is offering an in-kind
award of sound post-production services valued at US$25,000.
A KRY T I(CH S % B < Kongchak Studio #t 2'#2 54 % 25,000 K F LAY 0
HO U PRI PTAEIVa L OES

White Light Award
(White Light Post Production Award)

whl_tehght

POLARIS
ZECH ([RFIYXHFBYECRE]

* Selected by Chartchai Ketnus (CEO, White Light)

White Light, based in Thailand, is offering an in-kind award of
post-production services valued at US$25,000.

¥ E A ICHm % & < White Light #3244 % 25,000 K FLEE DK Z b 70O
2ovaros
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Tokyo IP Market: Adaptation & Remake (TIPM]

In response to growing global demand for Japanese IP, “Tokyo Story Market” was rebranded as “Tokyo IP Market:
Adaptation & Remake (TIPM).” The rebrand expanded participation to include production companies holding
remake rights, in addition to the publishing companies that hold adaptation rights. This expansion broadened the
range of IP handled to include Japanese manga, novels, and other publications, as well as remake rights. This year,
129 business meetings were arranged, far exceeding the previous year's 96. An open-pitch session was also held on
the first day of TIFFCOM, supporting the production of new audiovisual works based on Japanese IP.
HARMICEIZERIPDISLAEZEENAK%Z(F. [Tokyo Story Market| % [Tokyo IP Market: Adaptation & Remake (TIPM)] ~&
VTS0 F40d, BBIOREEZFOHRELCMA. VAMTELZR DBEFIERLAIDNHTSML. BERO 7> H - MR EDHAR
P, SLIEUAMTEREIYIRS IPZILALELE, BAORKETOFT 21— —FLFFED 96 a2 K& < EES 129 FOEKA LN,
¥, RBPMBCA-—TUEYFERETIAL. BAD IP &2 AAMRGEROEEZY K- FLELE,

Japanese IP Holders: KADOKAWA, Kodansha, SHUFU TO SEIKATSU SHA, SQUARE ENIX, TOEI, and
NIHONBUNGEISHA
Number of Companies Participating in Business Meetings: 50 (17 Countries / Regions)

Number of Business meetings: 129

SINE AR - BEHIEStE : KADOKAWA, iktt. ERe&EREE. X907 -T2y o2, T, BEAX =
EHMEF 2150 ft (170 E - Hhigh)

ki 129




Seminars

A total of 20 seminar programs were held across three venues, spotlighting this year's key themes: “Japanese IP”
and “International Co-productions with ASEAN Countries.” The keynote session, The Future of Japanese Intellectual
Property in Global Adaptations, was delivered by a frontrunner in the global expansion of Japanese IP. Special
sessions highlighted international co-productions with Southeast Asian countries and the latest overseas strategies
for Japanese broadcast content. They also featured presentations covered the domestic and international market size
of the Japanese anime industry, along with recent examples of global expansion for content and business models.
In addition, seminars showcased overseas initiatives by Japanese broadcasters, case studies of drama remakes in
Turkiye, and a wide range of presentations from across Asia, including Thailand, Mainland China, Hong Kong, and
South Korea.

[BA® IP] & [ASEAN LOEBHREE] 25FREET (LB 3BT 20 E3+—%F#. Keynote (ZBAX IP OHRERDO Y T
FoF—t&B [O—IILBEILTEBINB AR IP DKK]. Special Session TREE7 Y7 #HE L OEBREREME. BAOKEI TV
OBENEROZIKR. BA7-AOERNOHBRELER  EIXRDOBARRICBIIRHEFAEBN. 5. BROBESEEDER
EBRRMLOCBIRUAMIFFvDES. 24, FE. TS, BELY. 7I9T7ORLMBOSHEATLELFT—Ya EEREEIThIE
L7,

1 [Keynote] The Future of Japanese Intellectual Property in Global Adaptations
[Keynote] ' O—/SLBUGILTEE SN B A IP OFRK

Organizer: UNIJAPAN
T ABUMEIEAIZ Y w3y

Speaker
+ Tetsu Fujimura (CEO, Filosophia Inc.)
TEE

c BAES (71aY 74 7RIS ARIEER)




[Special Session] Co-production Seminar
~Case Study & Panel Discussion: Southeast Asian Countries~
[Special Session] EfHRIEELIF— ~5r—XREF(KIIFNT 1R Dy vary -RETITH~

Organizers: Motion Picture Producers Association of Japan, UNIJAPAN | G oaan
& — R EEA B ARREREEER. ARPEEALIZY v/ ; :
Moderator

+ Lorna Tee (mylab)

Speakers
+ Pen-ek Ratanaruang (“Morte Cucina” Director)
» Soros Sukhum (“Morte Cucina” Producer)
- Stefano Centini (“Morte Cucina” Co-producer)
+ Shanty Harmayn (“Garuda; Dare to Dream” Animation project in TGFM / Producer)
+ Cristian Imanuell ("Jumbo"” Marketing Producer)
+ Nini Yusof (“Ejen Ali the Movie 2" Head of Distribution and Marketing, Executive
Producer)
+ Tadashi Sudo (Journalist)
EFL—%—
« O—7 -+ 54— (mylab)
TiEE
e RYI—=5 Sy BFINT—2 ([EDFvF > (JARE : Morte Cucina) ] BE)
«Y—AOX 294 ([BEDFvF (JRRE : Morte Cucina) ] 7OFa—4H-—)
c 2577/ FzoF4—= ([EDFvF> (JARE : Morte Cucina) ] £E7AF2—4%—)
« Vx>T4 /"—74 > (“Garuda: Dare to Dream” TGCFM BiI7 =4 —Y a4l /AT a—4H—)
s YYRF v A2RII (Yumbo” v—HF T4 TAFa—H—)
= -2V 7 (“Ejen Alithe Movie 2" T/ €074 7 - TATFa—H— B - v— T T 1 THE)
. #&i*a',m (Yr—71UzH)

[Special Session] Japanese Broadcast Content Goes Global:

3 Latest Trends in International Co-Production and Global Strategies for Local Content
[Special Session] X2 7Y OEN BRI XA
~ERERBESSO—-ALILF Y DTEEN E TERORMES % —2BN~

Organizer: Broadcast Program Export Association of Japan (BEAJ)
T —REBEARED V7 Y BNERRERE (BEA))

Moderator
» Masaru Akiyama (Chief Executive, Business Management, BEAJ)

Speakers

» Tomomi Takashima (Chief Producer, Drama Production Department, Entertainment
Content Development Division, WOWOW Inc.)

+ Daniel Toivonen (Chief Creator, New Project Development Department, AX-ON Inc.)

» Fumihiko Tsuji (General Manager, Content Management Division, Asahi Television
Broadcasting Corporation)

* Ryota Kotani (Executive Producer, International Programs Department, NHK
Enterprises, Inc.)

+ Shinichi Oyama (Executive Adviser, Content Business Division, Television Miyazaki Co.,
Ltd.)

* Shunsuke Ochiai (Executive Director, Business Management, BEAJ)

EFL—4—

- Bl KX (BEAJEHRBRER)

TiEE

- BB b B (XA WOWOW 2270y TRFa—2BIF 7R F—770F2—4—)

CHZIL MM Ty ERERBTLT Y24 CEEKEY 24— CERRSE F—T 5 T(5—)

I RE @ERRETFLERR A 2Ty TRFa -2/ BR)

cNETA BRE-NHK T 2—T5( X E24tkt 52— BB T/€/747 - 7AF21—H-)

s KILE— ((RAHTLEBBE OV F U YEVRRB TI/EI T4 TT RN/ H—)

- EZARE (BEA) EHRRMK)
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[Special Session]
The Cutting Edge of Japanese Animation’s Global Expansion
[Special Session] BAN 7 = 4—Y 3> OB ERRKITR

Organizer: The Association of Japanese Animations
T —ReEEEABRBER S

Speakers

[Part 1]
+ Masahiro Hasegawa (Editor in Chief, Anime Industry Report 2025 / Part-time Lecturer,
School of Network and Information, Senshu University)

[Part 2]

« Eiko Tanaka (CEO Producer, Studio4°C)

+ Naohiro Ogata (Director, GUNDAM Strategic Business Group, Bandai Namco Filmworks Inc.)

+ Takaaki Nakazawa (Director, Head of Corporate Planning & Global Corporate Affairs,
TOHO Global Inc.)

Moderator

* Megumi Onouchi (President, HumanMedia Inc. / Vice Chairman, The Association of
Japanese Animations, Digital production environment Committee / Vice Chairman,
The Association of Japanese Animations, Human Resources Development Committee)

BEE

55 1%8]
- RBJIHEL (7= AERLFR— | 2025 REHIE. FEXF 27— IFRFE FHEHM)
[%52 58]

- AR F (STUDIO4C REREUFERMR T0Fa—4—)

c IMEMEL (KRS EAFLATAINLT— 0 REUFER H o B LFEKRE AEK)

- fEERE (TOHO Global R A BUEE 21— KL — PABE R BEEKR IS —TR)

EFL—42—

NI E MRettba—v AT 7 RRBELAR. —RUEBEABERESERHS AMBERE
ELBRER. —BRUHFZABLTERSE FTYLLHEREZES BIZER)

5 From Local to Global: Japan-Italy Co-Production Unlocking New Horizons
A—=ALA BT A=/ SWA—BEXIZ) 7O T Y HEI TR L BF

Organizer: Yomiuri Telecasting Corporation
X BETLEBREKR &

Speakers

- Atsuko Toraya (Anchor, Yomiuri TV)

+ Hiroki Tanaka (Animation Business Department Deputy Division Director, Yomiuri TV)
+ Ayako Noguchi (Content Business Division, Yomiuri TV)

- Kaori Miyayama (Intercultural Consultant, Studio Bozzetto)

* Rina Yagi (Content Business Division, Yomiuri TV)

+ Shinoby (Official Character, Yomiuri TV)

BEE

- BABBRF GEETLE FFUCH)

- BhiEl (FETLE AV TUOVEBRET - A—YartrE—RE)
- BOMF GikrLE arsroyBBRBaYFoYE )

- BIUEFER (Studio Bozzetto EX{barHiL 4 })

CN\ABE (BETLE aVFUoVEKREIVTIYELE—)

s V/E- (FEETLE ARF YIS 42-)

6 IP Adaptation Strategy - Sony Pictures International Productions
Y= EIF¥+—RX AE2—FYaFNTOFIva 0P 7ETTF—Ya ik

Organizer: Sony Pictures International Productions

N R N SOMY PICTURES INTERNATIONAL PRODUCT)
Y- ESFr—X A0 E—FVaFLTAFI VI UX s

Speaker

+ Shebnem Askin (Executive Vice President, Creative Production and Head of Sony
Pictures International Productions (SPIP))

THEE

CVITRLTREV (ONIAFT4T - TAEIYaY TTEIFAT - N(R-TLIFU Y=
—EOF =X AB—FYaFNTOEI Y3 X (SPIP) BPIR)
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Thai BL & GL's Magic: A Global Chemistry
7 “Where Thai boy's love and girl’s love stories cast a spell across the world”

24 BL& GL DEZE : tR2HT ¥ {LERE
[BAKDE—AZXFTEH NS5 T QA HRPEHET T2

Organizer: Office of Commercial Affairs, Royal Thai Embassy
T M EXEE AHSEEEHM
4 SN THE SKY
Speakers T ot s
+ Phairoj Tewinburanuwong (Managing Director, Themework Studio Co., Ltd.)
- Anujtha Jaovisidha (Executive Producer / Director, Mojo Living Co., Ltd.)
+ Chinnaphat Kitichaivaranggoon (CEO, FRT Entertainment Co., Ltd.)
+ Piyapat Nanthanoraseth (Founder, Triple Trios Studio Co., Ltd.)
» Chindanai Dechawaleekul (Actor / Executive Director, SOF Studio Co., Ltd.)
- Supitcha Chaksirinont (Senior Marketing Manager, GMMTV Co., Ltd.)
+ Visoot Valla (Managing Director, Love Media Co., Ltd.)
+ Chanan Larpananrung (Chief Executive Officer, Star Hunter Entertainment Co., Ltd.)
+ Wachirapong Prichavongwaikul (Deputy Managing Director, Right Beyond Co., Ltd.)
+ Arissara Konmhan (MCOT Public Company Limited. Content Business)
+ Sorapol Chawaphatnakul (CEO, Bibbidii Entertainment Co., Ltd.)
+ Kittipat Champa (CEO, Mandeework Co., Ltd.)
TiEE
CSRAA= b T YT SRS (F—LT—0  REIAR TR —I I TAL I E-)
CTRYB— - FAATAYvE (Y2 - UEV I/ IVEI T4 TTATA—Y— - FALIE)
c FUFNb cFTAFHATT == (FRT T E—F 14 ML CEO)
YRy b e FUBISE—F (FTIL - NS - RETFH T E-)
CFUEFA F=F XY= (VT - RBIFR B THEIT4TT4LIE—)
c REYFr—Iry oV GMMTV I V=7 v —F 740 T2 R —Iv—)
C LR TS (ST ATUTHR TR I TTAL T2 )
CFAF S TTFUNY (RE=NB— I B—F (AN F—T - TTE T4 TF T4 Y )
CDFSRY cTY=Fr—942T45 0 (540 - BV PR FE2AT A v x—IITFILI5-)
s 7Yy S—-a 7y (MCOT (TLavh) £ AVFYEIRR)
c V=TGR e FHINRvEF—T 2 (EvEF4— - T E—F1 A L CEO)
s FFqRY b Trn— (v F1—7 =21k CEO)

¥TIFFCOM

¥TIFFCO?

8 Gear Up, Go Global! Nippon TV Global Strategy
[B5 L. BE! Gear Up, Go Globall BAFLE FO—/LEY R ¥R SR

Organizer: Nippon Television Network Corporation
X AT LEREEKRRA St

Speakers

Nippon Television Network Corporation

+ Keiichi Sawa (Board Director, Senior Executive Operating Officer)

+ Masanori Kobayashi (Divisional President, Global Strategy Headquarters)

+ Kenichiro Akiyama (Head of Gyokuro Studio, Global Strategy Headquarters)

+ Takayuki Shinoda (Associate Managing Director, Global Strategy Headquarters /
Creative Technology Lab, Engineering and Technology)

BEE

BAT L EROX AR &t
- B - (REREBITRE)
- NRESIE (22 T2 VEBRARBNEK LS 2 —R)
- BilLfe—BB (2> 7> Y EBRAER B #iBg £ 2 % — GYOKURO STUDIO %)
- BHEEZ B/ 2 —FEMKERAIET 7/ 0V —8BRR)
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9 Inspiring Global Love for Japan -The Challenges and Future of TBS's Global Business-
Inspiring Global Love for Japan ~ TBS ' A—/SILE Y 3 2D HkHE & KK~

Organizer: TBS Holdings, Inc.
& RREK TBS T—ILF 1 IR

Speakers

+ Masamine Ryuho (President, TBS Television, Inc.)

* Maoko Hibi (Anchor, TBS Television, Inc.)

« Do Thanh Hai (Vice President of Vietnam Television)

- Katsuaki Setoguchi (Executive Officer, Global Business Division, TBS Holdings, Inc. /
President and CEO, The Seven, Inc.)

+ Hiroyuki Ota (Regional Head, Business Development (Southeast Asia & Global South),
Global Business Division, TBS Holdings, Inc.)

TiEE

- BEEIEE (kX4 TBS FLE RRIUEERHR)

- BEREF MRARLE TBSFLE 7Ho0H—)

s Fesgreng (RbFLFLEY Y EIRER)

- BEORE MRARL TBS K- T 52 YITHRE S O—/SILEY R 2HE KA A4 THE
SEVEN R RI#F R R)

- KBA#Z BEREH TBS K—ILF( IR FO—NILEIRRBERILTRZ—Iv— BRET7IT -
00—/ Ly 238 )

1 0 China Film Promotion
hEMEOE—Yay

FURTU ATIESIN I AUNNL TR FERTIVAL CONTENT MARKET

Organizer: China Film Co-production Corporation
T FEEXAEHF AT

Speakers

- Representatives from Chinese film companies

BEE

- FERERHARE

11 China'’s High-Quality Film and Television Content Promotion Conference
FESMRERE - FLEICFUOUHED T LR

Organizer: China Pavilion
FHE:FrM4F-EUFY

Moderator

+ Jia Yao

Speakers

- Representatives of the Chinese General Administration
+ Representatives of the Japanese organizers
Panelists

- Representatives of participating companies
EFL—%—

Bt

iEE

- PERIEREEAR

- BARIEEELR

RAEUFS

- AR
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Launch Event of
"Blue Book of China Film 2025"” and “Blue Book of China TV Series 2025"
THEBEIIL—T v 2025] [RESFLEFSTIIL—Tv2 2025) IRKEEXES

Organizers: Institute of Film, Television and Theatre, Peking University /
International Institute of Film and Television Development, Zhejiang
University

Co-organizer: China Film Co-Production Corporation

o ALRAFERE - FLE - EEMRE S 2 - HIAFERRE - 7 L ERERER
g FEEZSEFRAT

Speakers

+ Xuguang Chen (Chief editor / Professor at Peking University)

+ Zhizhong Fan (Chief editor / Professor at Zhejiang University)

- Changhe Lu (Translator / Film Director, Professor at Tianjin Normal University)
BiEE

- BREX (RER ALRAZHIR)

- S (RER/NIKAZHR)

- ERW (BRE MESE. KEMEXFHIR)

13 Animating Asia: Creative Strategies for IP, Storytelling, and Global Reach
TITOT=A—Yar:IP. Y. 2LTI/O—/IVERFROHER

Organizers: Cultural and Creative Industries Development Agency of L
the Government of the Hong Kong Special Administrative Region / i
Hong Kong Film Development Council

Supporting Organizer: Hong Kong Trade Development Council
T XREXBRE. FEEXRER

%h  BRESEER

Speakers

« Raman Hui (Director and Animator)

+ Polly Yeung (Producer and Scriptwriter)

+ Samuel Choy (Producer, General Manager of Bliss Concepts Ltd.)

+ Koji Morimoto (Director and Animator)

+ Ryota Fujitsu (Moderator and Animation Critic)

BiEE

c IR (BB T=A—5)

s RKY—- 3y (FAF1—H— HEAR)

cHIaT - Faf (FAFA-H—TYR A LT EXTMTR—TI ¥ )
- HARE (BB T=A—5—)

CEERA (EFL—8—/ T ATHRE)

14 Current Trends in Turkish Remake Market and the Potential of Japanese Series
PLaCBEBVAMIFF7D LY FERAF F 7 DRTEER

Organizer: JETRO (Japan External Trade Organization)
T BXESIREERE (JETRO)

Speakers

+ Ayse Ceren Ergenekon (Co-Founder and Managing Partner, HECE Medya)
+ Jun Fukai (Director, Global Sales Development Department, TBS)

- Takeshi Murakoshi (International Sales & Acquisition, Yomiuri TV)

BiEE

YLy s TIHF 3O (HECEMedya 77 9V E—FvF—I L o/8—F—)

< RHFM (TBS /'O—/ILEYRRF FA—/ IV EEREL BR)

- HEESE GESLE 3T VBRI T YERES 2-)
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JP-KR Producers Exchange:
Introduction of production supports / grants and selected producers
H& Producers Exchange [ B81 >t 71 THIELRBE T OF 2 —H—DEN]

Organizers: VIPO (Visual Industry Promotion Organization) / KOFIC
(Korean Film Council)
& BRGERREKE (VIPO). BEMEREZSS (KOFIC)

Speakers

+ Toshifumi Makita (Deputy Secretary General, Visual Industry Promotion Organization
(VIPO))

+ Ruriko Sekine (Secretary General, Japan Film Commission (JFC))

+ Jinhae Park (Manager, Korean Film Council (KOFIC))

BHEE

- #AFEX (Visual Industry Promotion Organization (VIPO) EHRXRE)

- BIREBIEF (Japan Film Commission (JFC) EHBEK)

c Yo (BEMREREZEERVI—Vv—)

1 6 2025 SHANGHAI SHOWCASE OF SCREEN PRODUCTIONS
2025 LBREIY Y Ya—-r—2X

Organizers: Shanghai Municipal Administration of Culture and Tourism /
Shanghai Municipal Administration of Radio and Television / Shanghai
Broadcasting Film & Television Producers Association

T EBXRRE. LBHI VAT LER. EBHLEBERNERTERS

Moderator

- Sam Chen (CEO, Evolution Entertainment Group)

Speakers

+ Xiaomeng Zeng (Partner, Shanghai XG Entertainment Co., Ltd.)

+ Wenijie Fu (Executive Vice President, XIX| PICTURES)
+ Gigi Wang (Director of Overseas Distribution, Drama Apple Limited)

- Jing Xiong (Vice President, Shanghai Shangxiang Entertainment Group Co., Ltd.)

* Roy Lu (General Manager, Linmon Media International Co., Limited)

+ Zhangyuxuan Qiao (Manager, International Distribution, Linmon Media International
Co., Limited)

+ Jie Li Huang (Partner, Shanghai Witzone Network Technology Co., Ltd.)

+ Ashlee Xiao (International Business Manager, Youhug Media)
+ Jenny Qian (IP Operation Department, Evolution Entertainment Shanghai Co., Ltd.)

EFL—5—
cBEER (TRYa—vary - IoEFAUAV - TU—T B8)
EE

YRy e Vv FEY (EBERATTERA S~ )

c 7= VI (BERZE RWTREIRE)

- EiE CBREZE BARTT(LIE2-)

c CELT (LBEREFEEE (BF) KRS 2IRE)

B (VEY A E2—F Y atIl BRE)

C BREES (YR A VE—FVa L BARECR—Tr—)
- BRI (L BERMBBRRERAT XRAHEE)

s vay-varvar (B% (YOUHUG) EEHBHvH—I+v—)
s Yrz— - Fxr FRELEE (Le) ARAR IP EEKRE
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LG U+ Drama Premiere 2025: The Future of K-Drama,
Live with Stars of “"LOVE PHOBIA" The Future of K-Drama,
17 Live with Stars of “Someday of Me”

LG U+ Drama Premiere 2025: The Future of K-Drama, Live with Stars of “LOVE PHOBIA” (57274 E7)
The Future of K-Drama, Live with Stars of “Someday of Me” (RN FKXK)

Organizer: KOCCA (LG U+)
Ff#:KOCCA (LG U+)

Speakers

-LOVE PHOBIA-

* Haeryoung Wang (Director)
* Yeon Woo (Actor)

* Hyunjin Kim (Actor)

- Someday of Me -

+ Nayeon Kwon (Actor)

+ Donghyun Kim (Actor)

- Kyuphil Ko (Actor)

+ Igeon Jo (Actor)

+ Gyeongeun Cha (Actor)

+ Gongsam Lim (Director)
+ Sungnyun Kim (Producer)

TiEE

[577+E7)

s Ivenar (BE)

- 3R (fEE)
cFAhobarIr (HHE)
ESPES I

s o3> F3AY (HHE)
cFo-Frear (BHE)

- 3 Far (HHE)

c Fa .43 (HHE)

c Fr e Faryr (HE)

cAL - TUYA (BE)
cERALYrz=ar (FARFa—H-)

18 -From Asia to World- Designing a Roadmap for International Co-productions
~TITHLERZBET~ BRERREOO-FTyTEELS

Organizers: Tokyo Contents Incubation Center (TCIC) / Into Global

FE - FEFEICFTF oYM Fa~n—ya 22— (TCC). Into Global

Speakers

Moderator

+ Masao Kawano (Program Director, TCIC / Program Manager, Into Global)

Panelists

* Yoonhee Choi (CEO / Film Producer, Barunson E&A)

+ Shinya Kawai (Film Producer)

ZiEE

EFL—%—

- JIFEH GRRAVFUYArFan—yvarwr8— JOT 54 F4L 74— /Into Global 71
Y5 hvi—I+—)

At UMY

c Freark (VNLV 2 ERACEO /BRETAF1—H—)

- AFHED (RETOT1—4—)
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19 2025 TUA-KAFA Feature Film Project Co-Development Workshop - Pitching
2025 TUA-KAFA RIGREIRRRARET—sYav T -EvFr sy

Organizers: UNIJAPAN / KOFIC / Tokyo University of the Arts / Korean
Academy of Film Arts / Agency for Cultural Affairs, Government of Japan
EfE: A= TIr/or. BEREREESS (KOFIO). REREBMAZ (TUA). BERE
7HhF 31— (KAFA). X{LF

Speakers

+ 6 projects from TUA and Other Universities
+ 6 projects from KAFA

BIEE

- RRBMAFE. EMKY 640EH

- BERET7HTI- 640E

20 MPA / DHU / TIFFCOM Masterclass Seminar and Pitching Contest 2025
MPA/DHU / TIFFCOM 7X2—9 52 - £3F+— & EyF ¥ - A5} 2025

Organizers: Motion Picture Association (MPA) / Digital Hollywood
University (DHU) / TIFFCOM

FE: E—Var v EIFYy— - TYYI—Yar(MPA). FIZLNYDY FKE
(DHU). TIFFCOM

Speakers
+ Schuyler Weiss (Producer)

Finalists

+ Keiki Ohtsuki “PHANTOMS OF HAKODATE"
+ Kotaro lkawa "Daydream Believer”

+ Ryohei Sasatani "Asphalt: Under the Skin”
+ Yuichiro Nakada “Incomplete Completion”
+ Mio Suzuki “Sin by the Lakeside”

BEE

c ZPAF— - T4 (RETAF2—H-)
IZ74FYRE

c RMRER [HEDNT 72 b4

- FNEKEB [BEfF502%]
CEREF[7RI7LIMFEN]

- HEE—ER [H#HADHDA]

- #pARSE (MBS
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OVERVIEW BA#EHE

TIFFCOM 2025

EVENT DATES / OPEN HOURS

Oct 29 wed 9:30AM - 6 PM
9:30 AM - 6 PM
9:30AM - 4pPM

Oct 30 Thu
Oct 31 Fri

EVENT VENUE /&5

Tokyo Metropolitan Industrial Trade Center HAMAMATSUCHO-KAN

1-7-1,Kaigan,Minato-ku, Tokyo
HRHNEE£E S 2— ENETEE
HREBXER1-7-1 RRE—IYTF1402

Organized by
Ministry of Economy, Trade and Industry (METI)

Ministry of Internal Affairs and Communications (MIC)
UNIJAPAN

Supported by (Alphabetical Order)

The Association of Japanese Animations
Computer Entertainment Supplier’s Association
Digital Content Association of Japan

Federation of Japanese Films Industry, Inc.
Foreign Film Importer-Distributors Association of Japan
The Japan Commercial Broadcasters Association
Japan External Trade Organization (JETRO)

Japan Film Makers Association

Japan Video Software Association

Keidanren (Japan Business Federation)

Motion Picture Producers Association of Japan, Inc.

£33

RBEXRA

wH4A
ABPEEANL =T v/

#%iE WUTF. B+EE)

— B EEAMBEEBFES R
— B EEANERERARBHS
—BHFEAD S E1— BRI 2—FA A MEE
—REMEEATYZLO T oVHE
BEMEE B ABEEEE DS

— M EEA B AR E R R ER
— L EEABARBREY T ME%
— B EEABARBEHREER
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Tokyo International Film Festival 2025

5538[@ FRIEFRIRER

The 38th Tokyo International Film Festival was held over 10 days (Oct.27 - Nov.5). The total number
of screenings was 184, including a new “Asian Student Film Conference” section added for short
films by Asian film school students. The festival featured a distinguished international lineup,
including jury president Carlo Chatrian, former artistic director of the Berlin International Film Festival,
alongside renowned figures such as popular Chinese actress Fan Bingbing, acclaimed French actress
Juliette Binoche, and Kurosawa Award winner director Chloé Zhao. The programmers from major
international film festivals such as Cannes and Berlin also participated, creating an atmosphere
befitting a world-class event. The top prize, the Tokyo Grand Prix, was awarded to Palestinian female
director Annemarie Jacir's “Palestine 36". The festival concluded with great success, drawing 186,497
attendees over 10 days, an increase from the previous year's 181,020.

%5 38 MAEAEMMES X 10 A 27B~11A5 BN 10 HRICHAVBREINELE, 7IT7OREZROFEH
FAGAEREREANRETZ [FPU7EEREI 77 L X80P ##Z 0. SEIOEBRARIE 184 &K, A4
Ve AVRDBEERERIIANNVY VEBBRERO7Z—F A AT(Y I« F4L 42—, Ara- v )7 ER%ED
. FEDASLKEI7> -EEL 752K FRTHHEV2UTvF - E/Va, BEREZEERE/OT.
I+ FAREDERBA. AR, N2, BUEFELBEROTOS5v—H2MU. EEBRERICAIHDLL
BSICRBRATNIELE. GREDERIFUVTYVRNLAFFARBEBET7 7)) — I+ YLD [/LRFF
36] »*ZE., 10 HEITHEN 186,497 AZEE L. FIFED 181,020 A2 LEZKERDS>BICEEZMAUE LA,

4 'ERNATIONAL

ESTIVAL
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